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Nothing equals the sturdy construction and sanded finish of the Rustic Natural Cedar furniture collection. For over

35 years, Rustic has carefully crafted long-lasting casual log furniture from natural Northern White Cedar. Known 

for its beauty, practicality and durability, cedar is also naturally resistant to decay, insect, and weather damage.

And if that’s not enough to hook you, our attractive wholesale pricing will. For a complete catalog of our indoor

and outdoor furniture along with a 2007 price list, call 800-435-7892 or email info@rusticcedar.com.

The lure of Rustic Natural Cedar.

www.rusticcedar.com
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Did you read the president’s pen in the last issue? Did you notice the picture of me on the 
big walleye in Lake Kabetogama?  I actually have a hobby of getting my picture taken by 
big things all over the country, thus the need to add this one to my collection. I have several 
pictures of the obvious fish, animals and birds taken in Minnesota.  I also have several from 
other states. One of my favorites is with Father Junipero Serrain Hillsboro, CA. He’s a big 
monk in the hills of California, down on one knee earnestly pointing in a definite direction 
(probably toward Minnesota!). A couple other less common and somewhat humorous takes 
are with a pink elephant with sunglasses taken in DeForest, WI, and a big cowboy boot 
(complete with spurs) taken in Tucson, AZ.

I’d like to give you an update on a few highlights with the Congress of Minnesota Resorts 
(CMR) from this past quarter. In January, I’m proud to report that 21 CMR members 
attended all or part of the Explore Minnesota Tourism Conference (EMT) at Cragun’s 
Resort in Brainerd. Four of us officially represented the CMR with the rest attending for 
their own resort or for a tourism organization with which they are active. This was an 
excellent conference with some real educational benefits to our organization. This issue of 
the Minnesota Resorter contains a few articles written about presentations from some of the 
speakers. We also had the opportunity to meet and greet other leaders in the tourism industry 
and to continue to endorse the CMR as a progressive statewide resort association.

And while I’m talking about the EMT, if you haven’t had a chance yet, be sure to take some time to surf their new website. Let me just 
say that it is REALLY cool and cutting edge, not to mention exciting, and surely sets the standard for other states’ travel websites. 

February 20-21 was the annual CMR Day on the Hill, and again I’m proud to report that 27 members marched the halls to lobby 
legislators on the issues and bills that the CMR legislative committee and members-at-large have determined to be important to resorts 
this year. This issue contains a complete article about our time at the Capitol. If you are subscribed to the CMR Resorters Yahoo 
chat group (which you should be, if you’re not), you know that several testimonials about the Day on the Hill have been posted, 
saying what a good experience it was. These postings also mention that legislators are ready to listen to us as a whole, but are even 
MORE interested when a resorter from their district is present. One of the first things they ask is, “Is anyone here from my district?” 
This year resorters from the Brainerd, Bemidji, Park Rapids, Alexandria, Kabetogama, Remer and Walker/Akeley/Nevis/Hackensack 
areas attended. Every year our hope is to have members from other areas of the state attend in order to make our representation even 
broader. 

The resort business is no longer just taking reservations and maintaining cabins. These are simply tasks we have to perform. The actual 
resort business takes place off your property. The business portion is staying current with legislation at both the state and county level, 
attending workshops, reading publications put out by the CMR and the MRCA, staying current with marketing options on the internet, 
trying new things, traveling outside the state, being aware of property and business values, etc. And very importantly, aligning yourself 
with tourism professionals makes a big difference. It forces you to be aware, to be in “the loop,” to be more global and to see what is 
going on outside your own resort’s boundaries. 

To wrap up, I want you to know that the CMR board has been hard at work! If you’re not a CMR member, join today. Please read this 
magazine cover to cover. Read all the advertising, too, because the advertisers support you and the resort industry. If you have any 
ideas or input on any resort issue, we’d love to hear from you. Please call me at 218-732-5434 or any board member (listed in this 
magazine). We want and need to hear from everybody!

President Jennifer Bateman 
Congress of Minnesota Resorts

Have you benefited from one or two CMR member resorters helping you professionally 
or personally in your resort business? Would you like to let them know how much they 
are appreciated? Here is your chance! Take the time now to recognize those resorters 
who have served as your mentors, made contributions to resorts as a whole in Minne-
sota, maintained a successful and progressive resort, and/or been active in community 
service.

     See Page 16 to learn how! 
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Offer good through December 31, 2007. Coupon must be presented at the time of purchase.
No photo copies or facsimilies will be accepted. Cannot be combined with any other promotion. While Supply Lasts.
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EDUCATION
Camera Ready?
By Jennifer Bateman, Two Inlets Resort

Has this ever happened to you? It’s March, and you are working on 
some marketing materials for your resort. You need some new pictures 
for your website and a new brochure, so you vow to take lots of 
pictures during the approaching summer. You have over three months 
to get the job done and a new digital camera, so it should be a piece of 
cake.

But then before you know it, late September is here, all the leaves are 
off the trees, half the docks are in, and you’ve taken a camera full of 
pictures. But unfortunately, they are all photos of your guests’ big (or 
not so big!) catch of the day. You have a camera full of fish, and that’s 
not what you intended to do. 

So you put off updating your marketing pictures for just one more 
year, again vowing to get it done next summer… and the same thing 
happens again. Nothing but fish! Where does the time go in the 
summer? Can it really be that hard to sneak away for a few hours to 
get some good quality shots of guests having some good family fun on 
a lazy afternoon? Well, apparently it is! Because two years have gone 
and you still don’t have any decent pictures to work with.

As the saying goes, “You don’t plan to fail; you fail to plan.” Without 
a clear cut plan of action, it’s just tough to get the pictures you want 
and need.

At the Explore Minnesota Tourism Conference, staff photographer 
Paul Stafford offered some tips to ensure you get your pictures 
taken. He suggested that you should always have your camera with 
you (or at least as much as is feasibly possible). Sometimes the best 
photo opportunities come when you are least expecting it or are least 
prepared (i.e. - don’t have your camera with you!).

Make a list of the 
photos you want 
to be sure to take, 
like a “top ten” 
list. Then scout out 
how you want to 
take the pictures 
and where you 
want to take them. 
For instance, if 
you want to take 
a picture of a 
family having a 
picnic, decide in 
advance the best 
place to take the 
shot. Perhaps it’s 
in front of cabin 
#5 because it has 
the best trees and 
the newest picnic 
table. Decide what 
props you will use 
(tablecloth, type 

of food or drink, tableware, charcoal grill, etc) and have them ready. 
How many people do you want in the photo and what ages? Then, 
when the time is right, TAKE THE PICTURE! Most of the decisions 
have already been made, making the job much easier.

Have you ever taken a bunch of photos, only to have them be too 
bright or too shadowy? For lighting purposes, the best time of day 
to take pictures is during the two hour frame of time after sunrise 
and during the two hours before sunset. The light is lower and softer 
during these times of the day which should make your pictures look 
much better.

When designing layouts, keep your pictures in either a vertical or 
horizontal position, simply because that’s just the way it is. Don’t use 
circles, ovals, or, heaven forbid, an octagon! If you don’t see it done 
in National Geographic, then don’t do it! Use pictures that will draw a 
person to ask for more information. Give people a sense of place -- 
what does your resort look like. Pictures of big fish and sunsets don’t 
necessarily do that. Use pictures of what sets your resort apart from all 
other resorts.

Remember that the internet is beginning to become quite the visual 
experience. Choose pictures that tell a story.

And lastly, every community has professional photographers for 
hire. As resorters, we tend to want to do everything ourselves, but 
sometimes there just isn’t enough time or it’s an area where we lack 
skill. That’s okay. Don’t feel guilty paying a photographer to do 
something you think you can do on your own. Remember, paying 
someone else will ensure that the job gets done!

CMR Attendees at the 2007 Explore Minnesota Tourism Conference were: Bob and Lynn Scharenbroich, Black Pine Beach Resort, Bill and Gail Heig, 
Bowen Lodge, Ed Fussy, Pimushe Resort, John Edman, Explore Minnesota Tourism, Tom Masloski, Weslake Resort, Jennifer Bateman, Two Inlets 
Resort, Dana and Cindy Pitt, Bailey’s Resort, Wade and Hollie Mills, Sand Bay Resort, Steve and Bunny Fox, Sugar Point Resort, Susan Ferguson, 
Pine Terrace Resort, Tom Ossell, Northern Lights Resort, Jane and Alan Gunsbury, Quarterdeck Resort, Dutch Cragun, Cragun’s Resort, Not pictured: 
Debbie Eickhorst, Kohl’s Resort, Deanna Pekar, Sullivans Resort & Campground, Beth Schupp, Fair Hills Resort.
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Every one of us can develop programs on any of the above categories 
to increase our business and generate additional cash fl ow for our 
resorts.  Marketing packages has been a successful way to increase 
off-season bookings.  We have to take the initiative to develop pro-
grams that will draw in customers, and if the fi rst try does not work, 
just keep trying.  Lee shared that probably only one out of every fi ve 
programs you try will work, but once it works (unless it is a one-time 
thing) it will probably reward you for 10 years. So don’t get discour-
aged, keep trying.  Be positive and fl exible.

Good Vibrations: The Great Explore
Minnesota Tourism Get-together
By Tom Masloski, Weslake Resort

“Good Vibrations” was the theme for the Explore Minnesota Tour-
ism Conference held January 23-25, 2007, at Cragun’s Resort near 
Brainerd.

From the time John Edman, Explore Minnesota Tourism (EMT) Di-
rector, kicked off the conference to the closing presentation by Gover-
nor Tim Pawlenty, we never stopped learning.  Every keynote speaker 
and every breakout session provided a new learning opportunity. 

The new Explore Minnesota website was unveiled at the conference.  
It is an innovative, creative website that will be available in March.  
Henry Harteveldt of Forrester Research in San Francisco, a speaker 
at the conference, said that this website will be the new standard for 
the tourism industry. I hope 
that everyone will embrace it 
with as much enthusiasm as I 
did at the conference and will 
add their list of favorite travel 
opportunities to the “My 
Favorite Minnesota” section 
of the website. 

All of the speakers kept the 
audience wanting to hear 
more.  Guy Kawasaki’s 
presentation, “The Art of In-
novation”, gave us fresh ideas 
for business development. 
Will Steger’s presentation, 
“Global Warming – Coming 
to a Town Near You”, (which 
convinced me that it is time to 
sell my snowmobiles and take 
up a different sport) made us consider the future of our industry as the 
climate changes.

The breakout sessions were as informative as the keynote speakers.  
One of the best sessions was Weather Resistant Marketing Strate-
gies.  Brad Jones of the Rochester CVB and Lee Kerfoot of Gunfl int 
Lodge combined their experience to create a two part presentation on 
weather resistant marketing ideas for the tourism industry and general 
ideas to help generate new business within our resorts.  Some suc-
cessful marketing packages that don’t depend on the weather were 
presented in the following categories:

 Need-based Travel
 Education and Learning Opportunities
 Meetings, Conventions, and Trade Shows
 Reunions and Family-based Gatherings
 Faith-based Travel
 Youth and Student Groups
 Regional, National and International Customer Base
 Sports and Competitions
 Corporate and Rewards Travel
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“...probably only 

one out of every fi ve 

programs you try 

will work, but once 

it works it will prob-

ably reward you for 10 

years..."

Dana & Cindy Pitt of Bailey’s Resort, the Congress of Minnesota Resorts 2006 
Resorters of the Year award recipients, receive statewide recognition for their 
involvement in tourism at the 2007 Explore Minnesota Tourism Conference. 
Also pictured is CMR President Jennifer Bateman
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The Bear Paw Turtle Nursery 2006
By Tracey Hays, Bear Paw Resort

My story begins on June 7,  2006, when we spotted a snapping turtle 
in our driveway.  My husband, Joel, said that she was looking for a 
place to lay her eggs. Well, I didn’t want her nest to get run over, so 
we scared her back into the water. 

The next evening we arrived home to find the turtle digging in our 
driveway, again.  We approached her quietly, but it was too late to 
scare her off; she was already laying eggs.  Since it was a cool rainy 
evening, my kids and I decided to dig up the treasure in the morning, 
because this nest would never last in the driveway. 

In the morning, we headed out with an ice cream bucket and a little 
shovel.  After digging pretty deeply, we finally reached some eggs.  I 
had done a little homework on the internet the night before and was 
expecting around 20-40 eggs. Well, it seemed like there was no end.  
Finally we retrieved all 55 eggs!!!  Now what?  

We took the eggs into the house, since the kids decided they wanted 
to hatch them.  OK, back to the internet for help.  I learned that to 
properly incubate the eggs was much more detailed than I had time for 
in early June of our first resort season, so I cheated.   The easiest thing 
I could think of was to put them in a Tupperware half submerged in 

slightly moistened sand, cover them with a wet paper towel, followed 
by plastic wrap with holes poked in it to keep the moisture in, but not 
too much.

After putting the eggs into the “incubator”, I browsed the internet 
some more.  Oh NO!!!  I found information that led me to believe that 
I had killed them all.   When you remove the eggs, it has to be within 
the first few hours, not 12 hours later like we did.  You also have to 
mark the top of the egg with a marker before you remove it from the 
nest and keep it upright at all times or it can disturb and break the 
precious yolk sac!  Well, I had handled the eggs 3 times.  We had 
even dumped them out of the bucket onto the ground for a recount!  I 
couldn’t tell the kids this information so I thought we would just keep 
an eye for the discoloration of rotting eggs (which I was dreading).  

Not willing to give up, I continued reading.  I found out that the eggs 
can incubate up to 125 days and if they don’t hatch by then they may 
wait till spring.  I really wondered now what in the world I had gotten 
myself into.  These things had to hatch before the end of August - 
they just had to!  I also learned that males develop from an average 
temperature of incubation of 72-82 degrees and females develop from 
temps other than that range.  Well, I guessed they were mostly females 
because we had a heat wave last summer and my house was well into 
the 80’s before we got central A/C and maybe males would develop 
after that.  So we maintained the wet paper towel and waited for dying 
eggs, but to our amazement - all 
is well!  

Then on the 74th day, I noticed 
there was more moisture than 
normal on the plastic.  I figured 
one of the kids over-watered the 
paper towel so I peeled back the 
plastic and screamed from startle.  
There were 5 little ones climbing 
around!  (Thank the Lord, I 
checked them at that moment.)   
The hatching had begun!  I called 
Jennifer Bateman so she could tell 
her children to rush over to watch 
this exciting event.  I filmed with 
video and digital cameras.  This 
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ended up being a 2-day event, much longer than I thought it would 
take.  Some of these poor things could poke a hole but got stuck and 
couldn’t get the rest of the way out.  So I was the “mid-wife” for 
about 20 of them, just peeling back the eggshell a bit (c-section) for 
the easy escape.  I was amazed as to how soft and rounded the shell 
was on these little guys.  Also they had a little yolk sac attached to 
their bellies that had to dry up like our umbilical cords.  They are 
even surrounded by this sac in the shell until they break that first hole, 
which is, in a sense, the water breaking.   The first night we let 38 
turtles go down to the beach, and the next day we set 16 more free.  54 
of the 55 eggs successfully hatched - that is amazing! 

Now I know some of you hate these things and are thinking, “Just 
great, the Hays just over-populated the snappers in Two Inlets Lake.”  
Instead, maybe it actually fattened up the other wildlife around.  But 
did you know that a snapper can live to be 60 years old? Wow!  So, if 
any of you would like to hatch baby turtles in your house successfully, 
it can be done.  The kids loved it!!  It was a great educational and 
learning experience.  But to be honest, I hope I don’t see any more 
mama snappers putting eggs in my driveway, because I won’t be able 
to resist and I will be doing this again.

We can work together
to preserve the quality of our
water for future generations.

environmentally conscious • knowledgeable staff • advanced technology

SEPTICSEPTIC
check™

Inc.

     www.septic-check.com
888-983-2447  |  info@septic-check.com

We know Resort Insurance

From the Grounds...

...to the Cabins.From the Boats...

...to the Docks.

Aitkin Office • Call Us Toll Free - 866-929-3712
Email dborseth@charterinternet.com

402 Minnesota Ave. N. • PO Box 347 • Aitkin

SECURITY STATE AGENCY

SECURITY STATE
AGENCY

SECURITY STATE AGENCY

SECURITY STATE
AGENCY
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School of Resorting
Cracker-Barrel Quilters
By Pat Addler, Cedar Rapids Lodge

On Friday, February 9, the “Cracker-barrel Quilters” group held a 
class at Anderson Fabrics Outlet Store in Blackduck.  This group 
meets every month from September to April, choosing a topic for 
cracker-barrel discussion and also working on specific sewing 
projects.  Pat Addler, Cedar Rapids Lodge, and Susan Ferguson, Pine 
Terrace Resort, are the organizers/teachers/chat specialists for these 
events.

We started our day at Anderson’s with coffee and introductions.  We 
had nine attendees including Jennifer Bateman, Two Inlets Resort; 
Mary Jane Keller, Brookside Resort; Mary Smerling, Paradise Resort; 
Penny Turner, Big Timber Lodge; Kim Bowen, Crow Wing Crest 
Resort; Beth Novotny, Hyde-A-Way Resort; and Mary Ahrendt, Half 
Moon Trail Resort. 

Each person shared ideas for decorating cabins.  Mary Smerling 
brought hands-on ideas that she uses in her cabins.  She uses leftover 
“logs” for table centerpieces with candles and pine garland.  She also 
shared ways to use wallpaper border and she gave us pieces of border 
to take home to make our own “framed prints”.

Different people shared ideas for window coverings, shower 
curtains, bedding, and table coverings.  Since Anderson Fabrics 
sells waterproof drapery for a very reasonable price, several ladies 
purchased some to cut for covering a mattress under the mattress pad. 
This kind of mattress protector is inexpensive and easy to make.

We all took time to shop and share ideas for the decorator fabrics that 
they sell for $1/pound!!  Some of the ladies were buying fabric to 
make curtains, valances, table runners, purses, etc.  Mary from Half 
Moon Trail Resort shared cabin quilts she sewn with these scraps and 
had Anderson’s machine quilt them for her. It was a great idea to use 
scraps! The quilts were inexpensive, but professionally made.   

We shared catalogs and websites of suppliers for cabin furnishings, 
decorating pieces, and even items to “resale” in our lodge/gift shops.

For lunch, we walked around the corner to a small café and continued 
our lively conversations over our meal.  We returned to Anderson’s 
for the afternoon and some people sewed, others chatted, and still 
others looked up companies on the internet for ideas.  Jennifer 
browsed the Minnesota Historical Society website www.mnhs.org for 
old photos of resorts, explaining how copies may be purchased.  She 
shared old resort photos that she had enlarged and framed for hanging 
in her cabins. We agreed that it was a great way to decorate a cabin 
and share the history of the resort with your guests.  Finding photos 
that named the resort within the photo made the picture even more 
special to frame!

Wrapping up our day about 4 p.m., we agreed that the day went by 
too fast. We had a wonderful time sharing ideas and were going home 
with much more than when we arrived! Watch the resorters’ egroups 
online for all the details and times for more meetings.

You don’t have to be a sewing enthusiast to join the group.  We are 
just a group of resort owners who enjoy each other’s company.  We 
joke about the statistic regarding women needing to use 25,000 words 
per day compared to men needing only 10,000. This is a fun way to 
learn and share resort ideas and get those words in, if you need to!

Anderson Fabrics Factory Outlet Store
Interior decorating at affordable prices.

800-638-8921 • 218-835-6377
Mon. - Fri. 9 a.m. - 5:30 p.m.

Sat. 9 a.m. - 4 p.m.
24 Summit Ave. E., Uptown Blackduck

• Custom-made Window & Bedding Products
• Graber Window Blinds • Drapery & Upholstery Fabrics

• Quilting Fabrics & Patterns • Bolt-end & Remnant Fabrics
• Sewing Notions & Books

Penny Turner, Big Timber Lodge & Mary Jane Keller, Brookside Resort, shop for 
fabric.
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By Pat Addler, Cedar Rapids Lodge

COOKIE SALAD
1 small pkg. vanilla instant pudding
1 cup buttermilk
1 8oz. cool whip
14 fudge-striped cookies
 
Mix pudding mix, buttermilk and cool whip together and chill.  
Before serving, break the cookies into pieces and stir into the 
mixture.  Very easy and delicious

KERRI’S ITALIAN DIPPING BREAD
Kerri Ball, Cass Lake Lodge
 
3/4 c. water (room temperature)
2 T. olive oil
2 c. flour
1 1/2 t. salt
1 1/2 T. sugar
1 1/2 T. Rosemary
1 T. yeast
 
About three hours before serving, put ingredients in bread 
machine in order listed.  Use dough only setting for 1 to 1 1/2 
hours.  Remove dough from bread machine and divide in two.  
Shape each into rounded rectangles about 1” thick.  Brush with 
olive oil and sprinkle with rosemary and salt.  Cover with towel.  
Let rise 1 hour.  Bake at 375 for 13-15 minutes or until golden 
brown.  Brush again with olive oil and sprinkle with salt.  Serve 
warm.  Tear apart and dip in olive oil and balsamic vinegar.

SLOW-COOKER CHICKEN
6 boneless skinless chicken breasts (or breasts & thighs)
1 can fat-free low sodium cream of mushroom soup
1 pkg. low-sodium dry mushroom soup (or onion soup packet)
1/4-1/2 cup low-fat sour cream
4 oz. can mushrooms, drained
 
Spray crock-pot; put chicken in.  Mix together mushroom 
soup and dry soup mix; pour over chicken.  Cover & cook 
on low for 6-8 hours.  Just before serving, stir in sour cream 
and mushrooms.  Serve over rice or noodles.  Serves 6/200 
calories/5 g. fat/0 fiber
 
CHICKEN SOFT TACOS
1-1 1/2 lbs. frozen, boneless, skinless chicken breasts
14 1/2 oz. can low-sodium diced tomatoes with green chilies
1 envelope low-sodium taco seasoning
 
Put chicken breasts in crock-pot.  Mix tomatoes & taco 
seasoning; pour over chicken.  Cook on low 6-8 hours.  Serve 
in soft tortillas.   Top with salsa, shredded cheese, lettuce, 
tomatoes.  Makes 6 servings/100 calories/2.5g.fat/.5 fiber
 
BREAKFAST FRUIT PARFAITS
1 can Del Monte citrus salad (oranges, white grapefruit, pink 
grapefruit)
1 can mandarin oranges
1 banana, sliced
Strawberry yogurt
 
Mix together fruit (can use any combination of fruit, including 
some fresh); layer the fruit and yogurt in parfait cups.  Top with 
granola if desired.  Even the kids will eat it!
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The Congress Of
Minnesota Resorts

Resorters
      Helping
            Resorters

Since 1985

None of us is as smart
as all of us.

Be it successes or trials - We’ve 
been there and done that and 
want to share it with you.

The Congress of Minnesota 
Resorts exists to help family 
owned and operated resorts 
in Minnesota to continue 
as a viable segment of the  
Minnesota tourism industry.

Diligently working to preserve Minnesota’s resort traditions.

The Congress of Minnesota Resorts Fall Conference

The Congress of Minnesota Resorts Day on the Hill
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JOIN THE CMR - YOUR MEMBERSHIP COUNTS

Send to:  Congress of Minnesota Resorts
  21403 52nd Street NE,
  New London, MN 56273

Resort Name        Lake     
Owner/Manager       Years in resorting   
Address             
City      State     Zip   
Township        County    
Phone     No. of rental units   No. of bedrooms  
No. of Seasonal Campsites                    No. of Transient Campsites   
Resort E-mail Address    Resort Website Address    

Membership investment is only $12.75 per bedroom (minimum $140, including 11 bedrooms or fewer, 
maximum $675.)   Membership rates good through Aug. 31, 2007.

Amount of check enclosed   Please Circle..........................New............................Renewal

Questions regarding Membership?
Contact Vicky at cmr@minnesota-resorts.com or 888-761-4245 

Your membership in the Congress of Minnesota Resorts (CMR) is a good investment for both you and your 
resort business.  Join in the organization’s philosophy of “Resorters Helping Resorters.”  So many benefits await 
you!  Fill out the membership application today, and become a member of a unique association of resorters, run 
by resorters, for resorters.  Our focus is very clear!

MARKETING
LEGISLATIVE EDUCATION

Welcome New 
CMR Members

Sheldon and
Mary Schiebe, 

Knotty Pines Resort, 
Nevis. MN

PLUS-
Vendor discounts to CMR Members.
Educational Scholarships.
“Resorter of the Year” Award
        And Much More!

Your resort is listed on our 

website

www.minnesota-resort.com.

Our site is professionally 

marketed through links, 

banners and extensive 

search engine optimization.

Full-time lobbyist working 

for the interests of RESORTS 

ONLY!

Day on the Hill-

Make your voice heard in St. 

Paul.

Keep informed on legislative 

issues that effect our industry.

Fall Conferences and Spring 
Workshops - informativesessions and networkingwith other resorters.

School of Resortingeducational classes.
Yahoo Groups - onlineresort chat room.

Members only onlineresouces on our website.



PAGE 14 congress of minnesota resorts

MARKETING
Relationships
Thoughts from the 2007 Explore Minnesota Tourism Conference
By Cindy Pitt, Bailey’s Resort

I recently attended the Explore Minnesota Tourism Conference held 
at Cragun’s in Brainerd.  It was my second opportunity to attend this 
conference and again I can say that it was a great conference and 
a great experience. While very educational, it was also a chance to 
visit and network with others in our industry – and it felt like a mini-
vacation for Dana and me.

I attended a number of sessions and, to tell you the truth, I was a little 
bit overwhelmed when thinking about an article to share with you in 
this magazine. There were so many topics and information to soak 
in. After some thought, there was one idea that kept coming up from 
several speakers in various sessions - and that idea was the importance 
of relationships. 

In our line of work, relationships have a huge impact on our success. 
Relationships with our spouses and co-workers are certainly 
important, but that’s too much to cover here. And obviously our 
relationships with our guests are primary to our success. Building 
strong relationships with our guests brings them back each year. When 
a guest feels a solid connection to us, they are far more likely to want 
to spend their vacation time with us. That should be Chapter 1 in the 
resorters’ manual.

We sometimes wear many hats when it comes to forming relationships. 
We should strive to make positive relationships with our government 
officials. Getting to know your local commissioners, zoning officials, 
inspectors, or DNR personnel will directly impact your business. State 
legislators get to know us through personal contacts or the CMR’s Day 
on the Hill.  Our voice in the CMR has been heard for a number of 
years and is having a positive effect on our businesses.  

One of the conference speakers talked about forming relationships to 
help market our businesses. For instance, you can work with various 
advertising venues to get an article written for a magazine, which in 
turn creates advertising for your area or resort.  Television is another 
avenue to try, such as contacting a reporter and helping them get a 
human interest story in your area. 

Here’s another example at our resort. A local guide, who we have a 
good relationship with, needed some free lodging for a filming crew 
he had coming in, so he gave us a call. Tony Dean of Tony Dean 
Outdoors was coming to the area to film a show on bass fishing. Tony 
and his crew spent their days fishing on a local lake and their evenings 
in one of our cabins. In return for a few nights of free lodging, we 
received a few quick shots of our resort along with our number and 
website listed at the end of the Tony Dean Outdoors show. That show 
recently aired and we have already received a number of calls and 
a couple reservations from this show. A situation like this may not 
always work out in every case, but our relationship with a guide and 
now with Tony Dean has been very beneficial to us. A little good will, 
in an otherwise empty cabin, allowed us some advertising that we 
couldn’t have afforded. 

What I learned from the conference was that while some relationships 
are obviously beneficial to both parties, other relationships may 
seem unimportant on the surface but pay off later from a business 
standpoint. The point is that seemingly obscure relationships can pay 
off in ways you never imagined. We need to be open to both types of 
relationships and work on building new ones and making old ones 
stronger.
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Check out our new website
Offering more features to better serve our 

clients and customers.

Meet some of your 
NEW Resort Owners

for 2007
Mark & Lisa

Birch Forest Resort

Orr, MN
Doug & Nancy

Beckers Resort

Bena, MN
Bill & Tom

Lake of the Woods Campground

Baudette, MN
Jim & Susan
Idlewilde Resort

Osakis, MN
Al & Lisa

Elk Horn Resort/CG

Waubun, MN

Bemidji, MN
218-751-1177
•Brian Solum
•Guy Sharpe

•Al Ruzek
•Tomy Hegland

“Selling Resorts, 
Campgrounds
& Hospitality 

Businesses since 
1950”

“Better Selling
Through

Better Service”

www.realtysales.net

•  Minnesota has 90,000 miles of shoreline? More 
than California, Florida and Hawaii combined.

• There are 201 Mud Lakes, 154 Long Lakes, and 
123 Rice Lakes commonly named in Minnesota.

• Minnesota’s waters flow 
outward in three direc-
tions: north to Hudson 
Bay in Canada, east to the 
Atlantic Ocean, and south 
to the Gulf of Mexico.

• Minnesota has one rec-
reational boat per every 
six people, more than any 
other state.

Minnesota waters trivia:
 Did you know...
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EXPLORE MINNESOTA TOURISM 
DEBUTS NEW WEB SITE

Explore Minnesota Tourism has created a new website that 
features awe-inspiring photography, exciting videos and all kinds 
of valuable travel tips. Launched in March, the focus of the 2007 
Explore Minnesota campaign is on an entirely new website that will 
connect people with the Minnesota tourism industry and allow them 
to fi nd what they are looking for more easily than ever before.

The new campaign utilizes one of the newest consumer phenomena 
happening today - user-generated content - consumers contributing 
their ideas to help visitors explore Minnesota. It also features 
personal experience “webisodes” designed to share some of the fun 
and excitement Minnesota offers.

A variety of advertising opportunities are available on the 

website. Please contact one of the following people for advertising 
opportunities based on your location:

If you are in the Northeast or Metro Region, please contact Tim 
Campbell in our Duluth Offi ce. Tim can be reached by phone at 
888-876-6784 (218-723-4692) or by email at tim.campbell@state.
mn.us. 

If you are in the North Central/West or Southern region, please 
contact Dave Bergman in our Thief River Falls Offi ce. Dave can 
be reached by phone at 888-563-7777 (218-681-0997) or by email 
at david.bergman@state.mn.us

To view the website, go to www.exploreminnesota.com

    connecting
buyers and sellers
   with results
        for over 40 years.

the resort sales experts.

Call now for a FREE market evaluation

STEVE FRANK
218-732-1771

thefranks@unitelc.com

JANE REISH
218-732-4785

jronblue@eot.com

DENNIS SAAK
218-652-2800

ddsaak@eot.com

JEFF STONE
218-732-9074

thestonesmn@yahoo.com

GARY SWAPINSKI
218-393-1192

whitewolf99@msn.com

ROY LARSON
218-770-1176

rdlars@prtel.com
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Nominate a Member of the
Congress of Minnesota Resorts 

For the Resorter of the Year Award

The Congress of Minnesota Resorts selects, through nomi-
nations by its members, one resort owner/operator that has 
shown a dedication to the improvement of the Minnesota 
Resort Industry.  They have demonstrated this by adopting 
and carrying out business policies and practices that refl ect 
a personal pride in the industry as a whole.  They also live 
up to the organization’s motto of “Resorters Helping Re-
sorters” by their involvement in community activities and 
by displaying a willingness to help other resort owners to 
successfully operate a Minnesota Resort.

Any member of the Congress of Minnesota Resorts can 
submit a nomination for this prestigious award.  Nomina-
tions must be received by June 1.   The Awards Committee 
will determine the winner and the winner will be an-
nounced at the Congress of Minnesota Resorts Annual Fall 
Conference. 

The following criteria are considered by the awards 
committee in making their selection:

• CMR member in good standing for the previous 
three consecutive years under the same ownership.

• Ability to maintain a successful and progressive 
resort.

• History of helping and mentoring other resort 
owners/operators.

• Involvement in community activities.
• At least fi ve years between awards.
• Not a current member of the Awards Committee.

If you have any questions or need help
fi lling out the form, contact:

   Dana & Cindy Pitt
   218-547-1464
   vacation@baileysresort.com

To obtain a nomination form contact: 

   Vicky Krattenmaker
   888-761-4245 
   cmroffi ce@tds.net or
   cmr@minnesota-resorts.com

MARKETING
Resorting is Priceless
By Timberly Christiansen, Finn-N-Feather Resort

Try to imagine what it must be like to have your daughter give you the 
list of things to do.  Or watch your granddaughter manage the empire 
you worked for years to build.  Visualize your grandfather visiting 
with a guest that has been coming since their kids were only babies.  
These are only a few of the experiences we have had working with 3 
generations of family here at Finn’n Feather Resort.  

For the past 29 years, the resort has been successfully owned and 
operated by family.  This is not an easy task, when you factor in the 
dynamics of so many different personalities and opinions.  Yet, being 
able to work together well is “key” in making a business successful.  

When my grandparents, Dick and Doris Clemens, fi rst purchased the 
resort, they had no idea what would become of their dreams.  They 
left what they knew and headed north for the dream of staying home, 
working, and being able to raise a family.  I am ever so thankful they 
did.  The resort started as a fi shing resort where the clientele’s only 
expectation was to have a bed and roof.  There were many changes 
that needed to take place and an endless list of repairs and projects to 
work on.   But with dedication and lots of blood, sweat and tears, they 
were able to change the resort into the environment it is today.  Where 
now the guests expect plush furnishings, TV’s, hook up for gameboys, 
internet and air conditioning.  It has been important for not only the 
resort to evolve, but the owners as well.  

Yes, working with family can have some dilemmas not easily 
overcome. However, the main goal in the end is the same all the time 
– making sure the guests are happy and that the resort is running 
smoothly.

There are not many places where we are given the opportunity to 
work in the same environment as our parents, grandparents and in my 
children’s eyes, great-grandparents.  We get to live at a place where 
people pay to come stay and enjoy our backyard.  My children get 
to have new friends every week and learn to pick up garbage with 
great-grandpa.  I get to visit with guests that “I” once played with as a 
child.  My parents get to watch their hard work turned into an image 
of greatness for generations to come.  Simply put, owning a resort is 
“priceless”.  We may never get rich in the ways of wealth, but we are 
rich in the ways of family.

TELL YOUR
RESORT STORY IN 
OUR MAGAZINE

Contact Sue Paradeis at:

Vacation@ShingWako.com
or

218-232-0255



Your Guide to Explore Minnesota Tourism Programs 2007 1

Get FREE, timely information on travel 
promotions and industry trends

Explore Minnesota Tourism partners 
with the Minnesota travel industry to
promote destinations, attractions and events. 
To assure that you are aware of promotional 
opportunities, sign up for our bi-weekly 
electronic bulletin – EMT Express.

EMT Express delivers the information 
you need on upcoming promotions, travel 
statistics and trends; and provides a venue for 
sharing tips, tricks and tidbits with others in 
Minnesota’s travel industry.

Do yourself a favor – get the information 
you need, when you need it!

Sign up for this free newsletter at 
www.industry.exploreminnesota.com. 

Get what you’re missing!
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Full 360 X 180 degree panoramic images 
with dynamically linked hot buttons.

Navigational buttons.

Drop-down scene title menu 
with image links.

Scene descriptions.

Interactive maps with dynamically 
linked hot bottons.

“Radar views” correspond to scene 
location, direction and angle of view.

Text links to home page.

Enhance your web site and increase business by showcasing your resort with a 
customized Virtual Tour by go360media.

Take advantage of  the hottest Internet marketing tool in the resort industry today.

Here are some of the fine Minnesota resorts with go360media Virtual Tours working for them: Cragun’s, Lutsen Resort, Cascade Lodge, Bearskin Lodge, Vermilion 
Dam Resort, Solbakken, Gunflint Pines, Bluefin Bay, Fortune Bay, Golden Eagle, Hungry Jack, Moosehorn, Grand Portage, Giants Ridge, Thomsonite Beach Inn...

Tom Merchant www.go360media.comtom@go360media.com 952-212-0360

A Lesson in Customer Service
By Lynn Scharenbroich, Black Pine Beach Resort 

Once, while in Norway, I traveled 
with a friend on a night train between 
Oslo and Bergen. We arrived at 
7:30am and diddled around as 
much as we could, but fi nally took 
a chance and hauled our luggage 
halfway up a mountain, it seemed, 
to the bed and breakfast where we 
had reservations for the next three 
days. We were wrecks, having next 

to no sleep on that night train and exhausted from toting our luggage 
15 blocks plus up the mountain. It was maybe 9:00am by then. Their 
posted check-in was noon. The lady who ran the bed and breakfast 
had rubber gloves on, was carrying a bucket of scrub water and had 
a couple teen-age kids helping her when we arrived at her door. 
(You’re all thinking your own dark thoughts right now, I’m sure.) She 
looked at us, smiled and ushered us into a sunny room where they 
served breakfast every day (serving time was over for that day). There 
she gave us a little snack and coffee, some magazines and a map of 
Bergen. Then she and the kids must have scurried to our room and 
cleaned it fi rst, because before too long, she came and told us our 
room was ready. Much later that day we signed in and paid our bill. 
But, to this day I adore that lady, and if I’m ever in Bergen again, I’ll 
fi nd that bed and breakfast and that’s where I’ll stay.

There’s no question that early check-ins and late check-outs are so 
frustrating. I fuss about them all the time too. Some customers take 
advantage of you by trying to arrive earlier and earlier every year. 
There’s the same story we all hear over and over, “Can we just put 
our things in the refrigerator?”, “We just want to put the boat in. We 
don’t need to get into the cabin.”, or “We’re just going to let the kids 
play on the beach. You don’t have to hurry with our cabin.” Still, 
sometimes circumstances cause early check-ins and late check-outs. 
I always try to remember how I felt, as a customer, when I was in 
Bergen. Sometimes it helps keep perspective. Sometimes it doesn’t. 
Always the next day is another bright beginning.
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Porta Dock

CMR- Member Benefit Program

Provided by:  Hunts Resort & Porta-Dock

• You will receive 15% off regular retail on any Dock, 

Boat Lift or Accessory purchased from Hunts Resort-

Porta Dock

• You will receive another 5% if purchaser assembles 

& pick up the merchandise

• If ordered & paid for during the “Fall Special” 

(Between August 1st  & Oct. 15th) you will receive 

another 5% off

For more information or pricing call: 320-634-3323

or email us at: info@huntsresort.com

Paul & Rob

Contact:
Linda Gronholz

lmgronholz@hotmail.com
218-543-5245

Advertising
Space Available

• Reasonable Rates
• Quality Color Ads
• Reach Resorters Around the State

Caulking Tips
By Terry Holloway, Pine Ridge Resort

Here’s a trick that I learned when caulking. I am the worst “caulker” 
and leave big gobs here and little lines there. To overcome that 
there are a couple of tricks. When caulking along a kitchen or 
bathroom countertop, run masking tape first about a 1/4 inch up on 
the wall and the same on the top of the backsplash. Then squirt on 
your caulk, take a plastic spoon and run it over the caulk to create 
a smooth look and peel off the tape. Very neat results.

That same method could work around your stool but it will be 
difficult to tape around the back of the stool or in a circle on the 
floor. A plumber told me that when he was caulking around a stool, 
he would first put on a bead of caulk, then, before smoothing it out, 
spray on a film of dish soap. Smooth out the caulk and you should 
find that the caulk won’t stick to the floor or stool that has been 
sprayed with the dish soap mix. Just make sure the stool and floor 
are both very clean and dry before caulking. Good luck!

Spring Cleaning
By Brian Sams, Country View Resort 

The grout lines in tile will channel liquids under a toilet if it is not 
thoroughly caulked to prevent it. There is a caulk tape that can be 
used around the bottom of the toilet that will make a pretty decent 
seal, but caulking around the outside - or “externally” will work 
better. It’s not as aesthetically pleasing - but neither is a urine odor. 
I think you should remove the toilet, clean the tile under the toilet, 
make sure the gout is sealed and clean, clean the bottom of the 
toilet, replace the toilet (new wax ring!) and then caulk with a high 
quality caulk formulated for bathroom use - you may be able to 
find one that matches your tile or grout color.
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legislators. One of us, preferably a constituent, was assigned as 
the point person for each of these sessions to guide the discussion. 
Typically four or five other resorters joined the point person for 
support.

Joel also scheduled the CMR to testify on our positions before two 
committees – one in the house, and one in the senate.

Another of the CMR’s traditions is to find a way to make an 
impression (positive, of course) while roaming the halls of state 
government. This year, we all donned fishing vests with the CMR logo 
on the back. It’s a great conversation starter for casual discussions, 
and it even led to more than a few discussions about taking a summer 
vacation at one of our Minnesota resorts!

We hit the ground running Tuesday afternoon, and then we broke for 
a delightful group dinner before retiring for the night. Wednesday was 
non-stop meetings that lasted into the early evening. Having done 
their duty, most resorters didn’t get home until 11 pm or later.

So what is all this about?
Our future as an industry is at stake. It’s no secret that the number of 
resorts has been steadily declining from more than 3000 to less than 
1000 today. The business climate is constantly changing and tax and 
governmental policies are key change agents. By picking a few battles 
each year, we have the opportunity to influence those policies and 
help manage that change.  The following are the issues chosen and 
positions taken by the CMR this year. They were the basis for our one-
on-one discussions with the legislators.  

Alternative Shoreland Standards
At the top of the CMR list of issues for the 2007 legislative session 
is the DNR’s Alternative Shoreland Standards. These standards, 
finalized in 2006, are not law, nor are they mandates. County and 
local authorities can adopt or ignore them at their own discretion. 
Progress in their consideration by local government has been slower 
than expected.  Several provisions of the Standards, if made law 
state-wide, would provide immediate relief for resorters and support 
for the resort industry. Bills led by District 4A Representative Frank 
Moe in the House and District 10 Senator Dan Skogen address these 
provisions. Dana Pitt, Bailey’s Resort, Walker, who together with Ed 
Fussy, Pimushe Resort, Bemidji, represented the CMR during the 2-
year process to develop the Standards and testified before a hearing of 
the House Environment & Natural Resources Committee in support of 
this bill. Key provisions of the bill are the following:

• A uniform, state-wide definition for what a resort is
• Permission for resorts to repair or replace non-conforming 

structures on the original footprint
• Permission to minimally expand non-conforming structures to 

meet current state-wide health standards (e.g., bedroom square 
footage requirements)

• Permission for alternate resort ownership structures, as long as the 
property continues to operate as a resort

This would be a significant win for the resort industry. Opposition 
to the bill was presented by local government authorities who are 
resisting the subsequent loss of some level of local control should 
the bill become law. If you think this is important to you, contact 

2007 Day on the Hill
By Tom Pingel, Thunder Bay Resort, CMR Legislative Co-Chair

Many of our fellow resorters have a winter tradition that is fun, 
educational, and extremely important for the future of all resorters. 
Usually in late February, they gather in Brainerd or St. Cloud, hop 
onto a charter bus and ride to the State Capitol in St. Paul. Of course, 
I’m speaking of the CMR’s Day on the Hill, a day-and-a-half actually. 

This experience is sponsored by the Legislative team of the CMR. 
Each year the CMR’s Legislative team formulates a list of issues for 
the visit to the Capitol. Attendees have the opportunity to meet one-
on-one with legislators to represent the resort industry’s position on 
these issues. We literally take the future of the industry into our own 
hands. 

We gathered together on February 20 and 21.  Leaving Brainerd at 
8:30am, your fellow resorters enjoyed a 3-hour cracker-barrel on 
the bus (some of us came to the capitol from a different direction so 
missed out on this tradition). Upon arrival in St. Paul, we had lunch 
followed by a prep session of what was to follow directed by our 
lobbyist, Joel Carlson.

Joel does an incredible job preparing for this experience. He and 
his staff assembled a packet of information for each of us with 
just about anything we would need to know about the workings 
of our state government. We were given complete lists of senators 
and representatives, brief bios, copies of relevant bills, legislative 
committee assignments, and a summary of our issues for talking 
points in the one-on-one meetings.

Most importantly, Joel scheduled more than 50 one-on-ones with 

Dana Pitt, Bailey’s Resort, Joel Carlson, CMR lobbyist and Rep. Frank Moe testifying 
at a committee hearing for the CMR regarding Alternative Shoreland Standards.
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your representative and senator to let them know how you feel. The 
relevant bills are HF-849 and SF-961.

Improved Education Outcomes / Post Labor Day School Start
Two years ago, the resort industry had a significant win when the 
post-Labor Day school start bill was passed. Now the future of that 
bill is in jeopardy. Bills to lengthen the school year and repeal the 
post-Labor Day school start have been introduced in the Senate. 
Dave Keller, Brookside Resort, Park Rapids, and Ed Becker, In-We-
Go Resort, Nevis, both testified before the Senate Education Policy 
Committee on these issues. Dave is a former School Board Member 
in Park Rapids and Ed is currently serving on the School Board in 
Nevis. The CMR emphasized its support for education and improved 
education outcomes, but feels there are many other options that would 
have more impact on outcomes than a repeal of the post-Labor Day 
start and a longer school year. Re-establishing local control over the 
school calendar seems to be the main argument in favor of repealing 
the existing statute.  We asked that the education committees take a 
balanced perspective of Minnesota values in considering these bills. 
It’s too early to tell where this action is headed, but not too early to 
weigh in with your legislator on where you stand on this. The relevant 
bills are HF-482; SF-465 and HF-510; SF-381.

Sales Tax Exemption for Resort Expansions
The CMR is seeking relief afforded to other industries when their 
member businesses make capital improvements.  When one of us 
builds a new cabin, remodels and expands an existing cabin, or 
undertakes some other capital improvement on our properties, we are 
asking that we be exempted from sales tax on material purchases up 
to a limit of $10,000 per year.

Property Tax Relief for Homesteaded Resorts
Two years ago, we were successful in passing property tax relief by 
limiting the tax on the first $500,000 of valuation. Since that time, 
increased assessments have just about erased any benefit realized. We 
are seeking an increase in that first level of valuation to $1,000,000 
or preferably to index it in some way so that the benefits of the relief 

might be realized continually. This is covered in HF-969 and led by 
District 10B Representative Dean Simpson.

Support for Explore Minnesota Tourism and Responsible Game 
& Fish Regulations
Resorters expressed 
continued support for 
these issues during 
their one-on-ones.

Some of these issues 
will probably have 
met their fate – one 
way or the other – by 
the time this article 
finds its way into your 
resort.  Whatever the 
case, it is never too 
late to let your senator and representative know how you feel about 
these issues. It might be a thank you for support of a bill that favors 
us, or a plea to consider supporting us in the future on other bills, or 
a last minute push to influence a bill still under consideration. It is 
never the WRONG time to contact your legislators. And while your 
fellow resorters carried the ball for you on February 20 and 21, your 
legislators value direct contact from their constituents above all. You 
can find out who your legislators are from http://geo.commissions.leg.
state.mn.us/districts/start.html

Be sure to let them know you live in their district when you 
communicate with them!

And finally, get involved for 2008! Attend the Fall CMR Conference 
October 28 to 30 in Breezy Point for a review of legislative results for 
2007 and a kickoff for 2008. Then participate in agenda-setting for 
2008 when asked. Make it a point to start your own tradition of Day 
on the Hill by joining those of us who have a lot of fun and get a real 
sense of accomplishment by going to the State Capitol.

CMR President, Jennifer Bateman with Speaker of the 
House Representative Margaret Kelliher and House 
Majority Leader Representative Tony Sertich

2007 Day on the Hill attendees were: Sitting L to R: Joanne Fussy, Bunny Fox, Alyssa Novotny, Sheila Blanford, Mary Jane Keller, Jeanne Pingel, Sheila Niemeyer, Tom Pingel, 
Cindy Pitt, Dave Keller, Sue Paradeis, Sara Becker, Standing L to R: Kim Bowen, Jennifer Bateman, Beth Novotny, Tim Aarsvold, Steve Fox, Corby Niemeyer, Dana Pitt, John Bowen, 
Ed Fussy, Mark Novotny, Ed Becker, Not pictured; Tom Ossell, Harlan & Heidi Schauer, Paul Kostelecky and Terry Duhn, Former Resort Owner & Bus Driver extraordinaire.
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Joey Fleming, nephew of Tim Aarsvold, Geneva Beach Resort, entered 
and won 1st place in the Water Wisdom Scholarship Essay Contest 
sponsored by The Douglas Soil & Water Conservation District and the 
Douglas County Lakes Association. The following is reprinted with his 
permission.

Getting the Clean Water We Deserve
By Joseph Fleming

Minnesota: “The Land of Ten Thousand Lakes.”  We hear that 
nickname every day—on billboards, television, and license plates.  We 
actually have over 11,000 lakes, and 15,000 miles of river on top of 
that! (Rasmussen, Jeanne, and Mary Kroll). Keeping so much water 
pure is a challenging, expensive, but well-worthy task.  Just like George 
Washington, Thomas Jefferson, Alexander Hamilton, and the rest of 
America’s founding fathers fought for the rights to freedom of speech, 
press, and religion, we must defend our right to clean water.  But unlike 
230 years ago, no foreign country is infringing on our rights – we 
ourselves are our own oppressor.  From soil eroding at bare construction 
sites to over-fertilizing our lawns, we have caused many of our own 
water problems.  Fortunately, the right to clean water can be protected 
without Minute Men and weapons. All it takes is the will to change.

Stormwater pollution, runoff pollution, and nonpoint-source water 
pollution – these three names all describe the same danger to wetlands:  
pollution being rinsed off of the land and into lakes, rivers and 
streams.  This type of pollution cannot be tied to a single source, like 
a factory or a coal-burning plant, but comes from a very broad area 
and accumulates in the water.  Nutrients and sediments are included 
in this type of pollution, and although they sound more friendly than 
malicious, they are actually the top pollutants of Minnesota lakes and 
rivers (“Stormwater Pollutants”).  We can help our struggling wetlands 
by becoming educated and by putting forth a bit of effort.

Nutrients, while encouraged on land to bring grass and gardens to full 
bloom, are scorned in lakes.  Minnesota environmentalists are especially 
wary of the nutrient phosphorus.  Phosphorus has an overwhelming 
impact on lakes because it helps algae spread across lakes like rust 
on a fender.  In fact, as much as 500 pounds of algae can grow in 
the presence of just one pound of phosphorus.  Algae – green, oozy, 
and generally unpleasant – crowd the surface of the water and block 
sunlight from the plants below.  This potentially devastating effect 
on wetlands prompted Minnesota legislators to pass the Phosphorus 
Lawn Fertilizer Law (“Stormwater Pollutants”).  The Phosphorus Lawn 
Fertilizer Law states:  “Starting January 1, 2005, fertilizers containing 
phosphorus cannot be used on lawns in Minnesota. Look for the middle 
number on a bag of fertilizer. It should be zero (0)” (qtd. in “Phosphorus 
Lawn Fertilizer Law”).  The law’s intention is right, but unfortunately 
the law is hard to enforce.  It is still legal for venders to sell fertilizer 
containing phosphorus, just not for people with already healthy lawns 
to use it.  Furthermore, people “establishing new lawns” and those with 
struggling lawns can still legally dispense phosphorus fertilizers on 
their grass (“Phosphorus Lawn Fertilizer Law”).  Consequently, the law 
only partially protects our right to uncontaminated water. Our making 
up for the deficit is imperative.

Nutrient overloading is the biggest threat to Minnesota lakes, but its 
effects are easily prevented without laws.  If everyone, from farmers to 

in-town lawn owners, bought fertilizers that contain zero phosphorus, 
phosphorus emission could be reduced by up to 80% in some areas of 
Minnesota (“Where Does Phosphorous Come From?”).  Other simple 
ways to keep phosphorus, nitrogen and other nutrients out of the water 
include these easily applied home practices: frequently clearing gutters, 
sweeping leaves and grass clippings off of the street, and directing 
waterspouts to drain onto grass instead of pavement where the water 
will pick up many impurities (“Spring Lawn Care Tip Sheet”).  Our 
lakes will thank us for a little labor.

Sediment, the top polluter of Minnesota rivers, wipes out natural 
habitats, impedes current flow and often brings nutrients and toxins with 
it, making it a double or even triple threat.  The majority of sediment 
pollution washes in from construction sites, where dirt is exposed and 
often loose (“Stormwater Pollutants”).  As with nutrients, Minnesotans 
can halt sediment pollution with relatively uncomplicated measures.  
The best ways to keep soil in its place include reseeding bare patches in 
lawns as quickly as possible, planting deep-rooting flora and shrubbery, 
and covering any other exposed dirt with mulch (“Spring Lawn Care 
Tip Sheet”).  These steps will save our streams.

With freshwater such a commodity, it is easy to take our lakes, ponds, 
rivers, and streams for granted, when really we need to be even more 
cautious of how we treat our precious resources.  Let’s guard our right to 
clean water as firmly as our forefathers watched over our Constitutional 
rights.  We shall protect this essential right with armies of rafters, water 
skiers, and swimmers who have an investment to protect in water 
quality, with fishermen, wake boarders, and boaters, who want to keep 
their aquatic lifestyles.
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ADMINISTRATION
CMR President
Jennifer Bateman
Two Inlets Resort
32240 County Highway 50
Park Rapids, MN 56470
218-732-5434
vacation@twoinlets.com

CMR Vice President
Dana & Cindy Pitt
Bailey Resort
218-547-1464
vacation@baileysresort.com

Office Manager
Vicky Krattenmaker
21403 52nd St.
New London, MN 56273
888-761-4245
cmroffice@tds.net
cmr@minnesota-resorts.com

Secretary
Mark Novotny
Hyde-A-Way Bay Resort
218-675-6683
hydeawaybay@tds.net

Treasurer & Website
Tim & Carolyn Aarsvold
Geneva Beach Resort
320-763-3200
TJA@GenevaBeachResort.com

EDUCATION
Susan & Darvin Ferguson - Chair
Pine Terrace Resort
218-543-4606

vacation@pineterrace.com

Conferences & Workshops
Tam Mahaffey
Lost Acres Resort
218-835-6414
lostacre@blackduck.net

Kim Bowen
Crow Wing Crest Lodge
218-652-3111
relax@crowwing.com

Heidi Schauer
Northern Lights Resort & Outfitting
218-875-3074
hhschauer@frontiernet.net

Jeanne Pingel
Thunder Lake Lodge
218-566-2378
CMR@thunderlakelodge.com

School of Resorting
Tom & Brenda Masloski
Weslake Resort
218-826-6523
weslake@prtel.com

Timberly & Jason Christiansen
Finn-N-Feather Resort
218-335-6598
tfallis@paulbunyan.net

MARKETING
Dana Pitt - Chair
Cindy Pitt - Membership
Bailey’s Resort
218-547-1464
vacation@baileysresort.com

Jeanne Pingel
Thunder Lake Lodge
218-566-2378
CMR@thunderlakelodge.com

Harlan Schauer
Northern Lights Resort & Outfitting
218-875-3074
hhschauer@frontiernet.net
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Mark Novotny - Co-Chair
Hyde-A-Way Bay Resort
218-675-6683
hydeawaybay@tds.net

Tom Pingel - Co-Chair
Thunder Lake Lodge
218-566-2378
CMR@thunderlakelodge.com

Minnesota Resorter
Magazine
Sue Paradeis - Editor
218-232-0255
vacation@shingwako.com

Linda Gronholz - Advertising
218-543-5245
lmgronholz@hotmail.com

Amanda Wheece - Design & Layout
763-878-2823
supermandee@yahoo.com

OTHER
CMR Lobbyist
Joel Carlson
Legal Research/Gov’t. Affairs
6 West Fifth Street, Suite 700
St. Paul, MN 55102
651-223-2868
jdcresearch@aol.com

Guest Approved Resort Program
Beth Madson
Ottertail Beach Resort
218-864-5860
otbeach@arvig.net

EMT Advisory Council Rep.
Tom Masloski
Weslake Resort
218-826-6523
weslake@prtel.com

U of M Tourism Center Advisory Board:
Tom Ossell
Northern Lights Resort & Outfitting
651-351-9666
tossell@earthlink.net

Publicity
Sheila Niemeyer
Niemeyer’s Rugged River Resort
218-829-4587
relax@ruggedriverresort.com

   CLICK HERE!
For all of your Congress of Minnesota Resorts “Members Only” information

Click on the “CMR Membership” tab at the bottom left of the home page. 

   (Forgot your password? Simply click the “I forgot my login” and it will be sent to you.)

www.minnesota-resorts.com

➢ Office Staff and Board Member Information 
➢ CMR Venders 
➢ Past Editions of the Minnesota Resorter magazine  

and CMR Newsletter 
➢ Application Forms

➢ Educational Materials 
➢ Conference & Workshop Forms and Schedules 
➢ Legislative News 
➢ New information is being added regularly,  

so refer to it often.

It’s e
asy! 

From here you can edit all of your resort listing information, as well as access the following information:

Have fun exploring the site and be sure to BOOKMARK it!

2007 CMR BOARD MEMBERS

Have a safe
and enjoyable

season!
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Tom Ossell, Broker
tom@orionresortsales.com
Pat Ossell, Agent/Director

Tom & Pat Ossell
Harlan Schauer, Agent/Director
hhschauer@frontiernet.net

Heidi Schauer, Agent/Director

Harlan & Heidi Schauer

“Experience Counts”...selling hospitality for over 33 years.

When we list your resort for sale, we know how to show 
all the potentials so the buyer can pay what you deserve.
We’ll handle your sale with the care and sincerity of 

knowing how important your property, your future and 
your guests are to you.

When it’s time to sell, please call!

800-841-8853
www.orionresortsales.com

Twin Cities Office: 651-351-9666 • Northern Minnesota Office: 218-875-2591 • Cell 612-805-9646 • Fax 651-351-1222

RESORT & CAMPGROUND SALES

   Attention: non CMR members
    “Experience” really does count and the CMR shares it.
A CMR membership cost less than a paddle boat and gives you a better yield!

        Associate with achievers
            Learn operating tips, that include how to save $
                Get exposed to new ways of advertising, 
                    Know what resort vacationers are willing to pay for 

“The better you operate, the more you make and the more your resort is worth”.

A message from Orion Resort and Campground Sales.


