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!!! Sell Right !!!
Sellers have trusted Minnesota Resort Sales since 1980 to provide 

professional services that allow them to move on to the next phase of life.

Minnesota Resort Sales is the ONLY specialized Brokerage Firm in 
Minnesota that attends numerous Sports Shows each year…from Iowa to 
Nebraska, the Dakotas to Minnesota & Wisconsin. In addition, we are the 
only Company that has made major investments in Television advertising, 

including commercials throughout the Midwest and our own Television 
Show…Minnesota Resort Sales OUTDOORS which airs in 

Michigan, Wisconsin, Minnesota & Iowa.

I invite you to contact us to discuss how Minnesota Resort Sales and our 
3 offices can help you and your family… !!! Sell Right !!!

Best Regards…
Mike Anderson

Commercial Broker & Owner

Office: 218.389.6305
Mobile: 218.213.1997

Email: mike@mnresortsales.com

Check out our listings at: www.mnresortsales.com
Watch our TV Shows at: www.mnresortsalesoutdoors.com
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someone walks into the lodge. I had to go from a scowl to the 
Resort Smile and Resort Voice. Or perhaps you are just tired and 
don’t want to see anyone and you are walking around the resort 
and see one of your guests. You need to turn on that Resort 
Smile and Resort Voice. Many times, guests ask how we do it. 
How do you keep smiling all summer long? Good question. 
Sometimes it is just an act, but many times when you put on 
that act on the outside, it helps sink in and you actually - start 
feeling that way.

This is a marathon, not a sprint. We are not open in the winter. 
So, I imagine that the year-round resorts have to handle the 
marathon in a different way than the seasonal resorts. Through 
the years, Tim and I have been making changes so we can be 
as happy to our guests in August as we are in June. We have 
lodge hours which generally are 9 a.m. – 9 p.m. We close every 
day from 1 p.m. – 3 p.m. and two nights a week at 6 p.m. This 
certainly wouldn’t work for everyone. But, it does work for 
us. We used to be open until 10 p.m. every night. A couple of 
years ago we changed it to 9 p.m. That one hour made such a 
difference. It gave us just a little time to unwind before bed. 
Do I wish that we had done that a long time ago? Yes, but we 
didn’t.

Resorting can be incredibly exhausting. But it IS, even more so, 
very rewarding and I am glad that I have had the opportunity to 
experience it. Why am I mentioning all this now? Because it is 
the end of summer. Hopefully we all had a good summer and 
hopefully we all remember what an awesome business we are 
all in... even if we have heard all the fishing stories we care to 
hear, all of our cleaners didn’t show up or the crawlers froze in 
the bait refrigerator.

Hang in there!
Karen Senger, Cedar Point Resort

Hello Fellow Resorters,

It is a quiet July morning. 
Our resort is full, but 
the lodge isn’t open for 
another hour. I got my 
gentle reminder that my 
article is due for the MN 
Resorter Magazine. I 
wonder... what do I talk 
about this time? Sure, 
I have plenty of stories 
that I could share. Don’t 
we all? But I think what I 
would like to focus on is 
the Resort Smile.

If you asked my family, 
they would know exactly 

what I am talking about. It is that Resort Smile that you put on 
your face whether you are feeling it or not. When the guests 
comes through the lodge door or you see them around the 
resort, they don’t really care if you are having a good day, or 
that three cleaners didn’t show up on Saturday, or that you are 
tired because it is the end of July, or that your own kids are 
driving you crazy, or that you don’t want to hear one more story 
about fishing, or all the crawlers froze in the bait refrigerator, or 
that you have been happy all summer and today is the day that 
you are not happy. For many of them, this is the week that they 
have been looking forward to all year. It is the one week that 
they get away. Maybe it is with their whole family or perhaps 
with just the guys or girls. But, this is their week.

We need to remember that. I remember many times that I 
was having an argument or a tense moment with my kids and 

President Karen Senger
Community of Minnesota Resorts
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Please Share Your Photos 
It’s fun to take pictures when our resorts are full of guests. It’s probably the time of year when we get 
some of our BEST photos that depict either what vacationing at a family owned resort is like, or 
what living and working on one is like! If you happen to take a picture during the summer, or any time 
of the year, that you think is particularly good, PLEASE send it to the editor of the Minnesota Resorter 
Magazine right away! No need to wait until it’s close to printing deadline to send it. The most efficient 
time to send it is right when you load it onto your computer and realize it’s a good one. Please put 
Ann Warling, editor of the magazine, into your computer’s address book (ann.warling@gmail.com) 
so you can easily find it when you are ready to send her your best pictures. Thank you in advance for sharing!
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CMR Spring Workshop Recap

We had a terrific turnout for the annual Community of Minnesota Resorts (CMR) 
Spring Workshop held at Thumper Pond Resort in Ottertail with 57 people attending 
this one-day educational event. Staying current with resort and travel trends is an 
important element to operating a progressive resort. Keynote speakers covered topics 
such as challenges facing resort owners and what your county might be able to do to 
intervene and sustain vitality, what travelers are thinking and what they expect and 
basic but important things to keep in mind when taking pictures for your resort’s 
website.

Faster Solutions, the creators of the CMR’s new responsive website, highlighted some 
new areas and features of the new site. They gave a tutorial on how each resort can 
manage their own listing and update pictures.

What are the chances that two people from the same resort would win BOTH door 
prizes!? Congratulations to Jill Dillon, Whippoorwill Resort, for winning the kayak and 
to her husband, Jim, for winning a free registration for next year’s spring workshop! 
Jill and Jim just bought their resort in December and have just completed their first 
season. They are brand new members to the CMR.

Your education committee works hard to bring you top-quality education events. 
Education about the resort industry through the CMR is one of the best member benefits! 
Resorters who attend a CMR workshop or conference for the first time typically think, 
“Oh my gosh! I didn’t know what to expect, and this was so worthwhile!” A benefit 
of gathering as a group, to learn, is that resorters new to the business can get great 
advice from those who have owned their resorts for many, many years. Those who 
have owned their resort for many years can benefit from the energy and fresh ideas of 
new resort owners.

Please plan to attend the
CMR Fall Conference October 29-31 in Alexandria.

Plan to relax, learn, network,
have some fun and make some friends. 

Resorters gather to listen to a speaker during the Community of Minnesota Resorts Spring Workshop.

We look forward to visiting with you at
Arrowwood Resort in Alexandria

for the Annual
CMR Fall Conference and Vendor Show

COctober 29, 30, and 31 2017.

218.927.4114
Or Toll Free 866.665.4114

218.927.4645 fax • 218.851.7275 cell
email: dan@pineagency.us

216 Minnesota Ave. N, Aikin, MN 56431

RESORTS - That’s our business!
Proud CMR Event Sponsor.

Community of
Minnesota Resorts 
Associate Member.

COMMUNITY OF
MINNESOTA RESORTS

CMR

Call Sheila, Nikki, Dan
or Beth, Today!

Also Pictured: Henry (Nikki’s Son)
and Maggie (Dan & Beth’s Daughter)

This Year’s

Pine Insurance Agency 
Scholarship

Recipient is

Colton Casselman
from Lakewood Lodge
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Congratulations to the 2017 CMR Scholarship Recipients
The Community of Minnesota Resorts (CMR) was established in 1984, with the theme of Resorters Helping Resorters. This year, high school 
seniors applying for a scholarship addressed this essay question: How has living and/or working at your family’s resort shaped your character and 
your future plans? College students applying for an essay answered this question: How will your experience at your family’s resort be meaningful 
in your life beyond college? 

One of our goals is to promote scholastic achievement within the resorting community. Scholarship monies became available from the previously 
pledged $1,000 to the Minnesota Office of Tourism, Endowed Chair. In March 1996, the CMR Scholarship Program was set in motion. With the 
addition of the Carol Kirchner Memorial Scholarship in 1999; and the Pine Insurance Scholarship in 2012, four $500 scholarships are awarded 
each year.

The scholarships are to be used for tuition and/or related fees by providing assistance to students in pursuit of their academic or vocational 
advancement. Every year, we have top quality applicants, all worthy of the awards. This year was no exception. The CMR Scholarship Committee 
and CMR Board wish to extend their congratulations to the following recipients of the 2017 Community of Minnesota Resorts’ Scholarships.

The Community of Minnesota Resorts wishes our scholarship winners the best of luck in their academic pursuits!

Carol Kirchner Memorial Scholarship Recipient 

Jack Bateman, 
Son of Jennifer and Bob Bateman
Two Inlets Resort, Park Rapids

I am very fortunate to have grown up on a resort for all eighteen 
years of my life. I believe it has made me a well-rounded 
young adult, and I will continue to benefit from it for years to 
come. It has made me a very social person, who is not afraid to 
communicate with others, or voice my opinion. This is a very 
strong attribute, especially nowadays, that not many people 
possess. It has also given me a sense of sensible living, and good 
financial sense. This comes from having parents with a small 
business mentality. 

Living on a resort has also had an influence on my decision to 
include business in my post- secondary education. I believe it is 
very useful knowledge to have, even if you don’t plan to go into 
a business field. Even though I will be going into Food Science, 
I plan to major in Business Management as well. This will give 
me a good business sense if I ever wish to own a business. I was 
given a great privilege to live on a resort, and I will never take 
it for granted. 

Colton Casselman, Deer River High School
Son of Danielle and Steve Casselman
Lakewood Lodge, Deer River

I am thankful for my parents purchasing our resort. Being a 
part of our resort has provided me with opportunities many 
others don’t get. I have learned to deal with people and their 
personalities. I have learned the value of hard work. I have 
learned the pros and cons of operating a small business. I have 
learned how government involvement affects small business. 
But most of all, I have learned what FAMILY really means. My 
ability to work with my family for the last 16 years has made me 
a better person, and watching the fun times that families enjoy 
together while vacationing is priceless. 

I feel being a part of our resort has prepared me to be successful 
in all I attempt to do. Due to our resort, the groundwork for my 
success has been laid. I will take that platform and use all my 
ability to achieve my goals and help others achieve theirs. 

At times, it was frustrating as I was not always able to play sports 
or be active in organizations due to our location and operation. 
However, as I became older I realized that it was okay because 
there are more important things in life. 

Pine Insurance Scholarship Recipient 
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The Community of Minnesota Resorts wishes our scholarship winners
the best of luck in their academic pursuits!

CMR Scholarship Recipient 

Calvin Bateman, University of Minnesota-Twin Cities
Son of Jennifer and Bob Bateman
Two Inlets Resort, Park Rapids

CMR Scholarship Recipient 

Courtney Senger, University of Minnesota-Duluth
Daughter of Karen and Tim Senger
Cedar Point Resort, Marcell

I am currently a junior at the University of Minnesota-Duluth 
going for my social work degree. Living at the resort, I learned 
how to communicate with people. This is very important to me 
and my field because as a social worker I will be talking with 
people during difficult times in their lives. To have positive 
and affective communication is important for any field, but 
especially social work. In social work, I will be entering 
peoples’ lives when they may be at their lowest and are in 
a vulnerable state. Therefore, knowing how to communicate 
with them can make or break a relationship and can set the 
pretext of the relationship. 

Another skill I learned at the resort is that I can only control 
myself and my experiences and no one else’s. At the resort 
this would relate to guests’ experiences at the resort the week 
they were there. For social work, I need to realize that I cannot 
control how people perceive me or their experience with me. 
Overall, being able to let go of something that I cannot control 
is very important to my welfare and my ability to work with 
individuals in need. 

Looking back, I have gained many life skills from growing 
up, living, and working at the resort that will help me excel in 
my life and career. 

My parents have owned their resort since I was 
less than one, meaning I have lived there nearly 
my entire life. Growing up on a resort is a unique 
experience that teaches many important life skills. 
The most important of these, and the one that I’ve 
most appreciated having, is overall people and social 
skills. Living on a resort means that you’re constantly 
in contact with different people every week, many 
of whom come back annually and are interested in 
what is going on in your life. Being exposed to this 
since I was young has taught me how to interact with 
people who I have a limited relationship with or I’m 
meeting for the first time. Now that I have gone to 
college, I’ve further developed this skill by building 
relationships with my friends and professors and 
I’ll further use this skill after graduation by making 
connections with doctors and my peers in the 
professional setting. Ultimately, I hope that this skill 
will present me with unique career opportunities that 
I can take advantage of. 
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Lifelong Memories at a Minnesota Resort
By Karen Senger, Cedar Point Resort

There are many thoughts and memories that I would like to share. Tim and I have been fortunate to own and 
operate Cedar Point Resort for the past 15 years. We have so many memories here. Yes, it is a business. BUT, it is 
so much more. We have to deal with all the normal business issues that many small businesses have to deal with: 
staffing, taxes, advertising, bookkeeping, cleaning, maintenance, building, equipment purchasing, marketing . . . 
the list goes on. Actually these things are not all bad. But, what I would like to focus on are all the other personal 
things that go along with owning and running a resort... the relationships.

Certainly not everyone that comes to a family run Minnesota resort is looking to have a personal relationship 
with the owners. But, some seek it out and others are very accepting (and sometimes a little surprised) of the 
personal touches. We enjoy getting to know our guests. Some people enjoy their time by keeping to themselves 

some or most of the time. That is great and we certainly understand and respect that. But, some are looking to interact with other guests and us. 
That is great as well.

I focus on relationships because Tim and I went to a memorial service for Dave Hoveland who recently passed away. Dave and Diane and their 
son, Cory, have been seasonal campers at Cedar Point Resort for about 30 years. Yes, Dave and Diane have spent as much of time as they could 
May through September at Cedar Point Resort. They have been a staple and an anchor in the campground. Dave will certainly be missed by many. 
At the memorial service most of our current seasonal campers as well as three previous seasonal campers were able to attend. There are so many 
memories that we all share because of Cedar Point Resort. Cedar Point has been such a wonderful blessing for Tim and I and it has been a blessing 
for so many others as well... because of relationships.

As we looked around at the people at the memorial service for Dave, I felt sadness for Dave’s family, and for his resort family at Cedar Point 
Resort. But, then I also think how blessed to have so many memories. 

We thank our guests for sharing their lives and vacations with us. How wonderful it is to be part of so many people’s vacation memories. We truly 
hope our guests’ memories are wonderful and memorable.

We, resorters, really do make a difference. As I stated earlier, yes, it is a business. BUT, it is so much more.

PROUD TO 
SERVE CROW 
WING CREST 

LODGE IN
AKLEY, MN

Crow Wing Crest Lodge required a septic system 
update. We designed and installed a new system 
that included two mound drainfields, three new 
tanks, and updates to existing tanks and lift stations. 

Working with the owners, we developed solutions 
to address their needs and property, including 
tank and drainfield placement. They selected the 
options that fit them best. 

An advanced designer license is required for large 
systems like Crow Wing Crest Lodge. There are just 
a handful of these in MN. We have one of them.

320.983.2447  /  SEPTICCHECK.COM

Dave and Diane Hovland
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Community of Minnesota Resorts 
Pre –Conference Fun and Fellowship
Saturday, October 28th, 2017

Experience an afternoon of fun in the Alexandria Lakes Area 
You are welcome to join in any of the afternoon events. The Escape 

Room and the Artbar 39 events require pre-registration. 

Carlos Creek Winery 
Carlos Creek Winery is a 160-acre winery that 
produces over 20 internationally awarded wines, 
including Hot Dish Red, Wobegon White, and 
You Betcha Blush. Take a self-guided tour in 
the wine cave and then enjoy the tasting bar ($9, 

includes your wine glass). You can also reserve a walking tour of 
the production facility at 1 p.m. (reserve individually online). www.
carloscreekwinery.com

Sugarbush Lodge
Stop in at Sugarbush Lodge (Geneva Beach 
Resort) for a Community of Minnesota Resorts 
(CMR) meet and greet at the lodge. Appetizers 
and drinks will be provided. Then, stay at the 
lodge for the Artbar 39 event or head over to the 

Escape Room. www.sugarbushlodge.com 

Escape Room Alexandria, Easy to Get To, Hard to Escape! 
Experience a live game adventure. 
Find the clues, solve the puzzles, and 
escape before the 60 minutes runs 
out. Choose Aunt Bea’s Cabin (find 

valuable treasures cleverly hidden inside her Alexandria lake cabin), or 
the Bank Heist (you’re a successful safe-cracker and you attempt a heist 
at Andes Tower Bank). $24.95 per person. www.escapealexandria.com 

Artbar 39 
Enjoy a private paint and sip event 
at the Sugarbush Lodge. Experience 
your creativity and choose from 

painting on canvas or quote/stencil art. $35 per person. Artbar 39 is 
an established art bar with experienced artists. www.artbar39.com 

Arrowwood Lake Café 
After you check in at Arrowwood Resort, join 
the CMR crew for dinner at the Arrowwood 
Lake Café. The casual restaurant offers 
both sandwiches and exquisite entrees, and 

specializes in fresh, Minnesota dishes. R����� � C��������� S����

Tom Ossell: 612-805-9646 | Tom@OrionResortSales.com
(Call me before I am dead.)

John Seekon: 218-256-6565 | John@OrionResortSales.com
Dan Berg: 218-850-1814 | Dan@OrionResortSales.com

 Finally,
            market improvement

 
Solid buyers are calling, seeking serious 
discussion with Orion, experience in 
resort operations and sales since 1973.  
We are getting them ready but need more 
listings and better variety of properties.  
Call us for a confidential review.

We’ve seen firsthand the benefits of CMR 
member participation in our legislative efforts 
– and it’s only through our ongoing relationships 
and frequent contacts that we can continue to 
have our voices heard.

With the Legislature’s late start,
we will have to push

CMR’s Day on the Hill
into March of 2018.

Details to follow.

Join us for the
Community of Minnesota Resorts

Day on the Hill

March 2018
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Arrowwood Resort, Alexandria (2100 Arrowwood Lane NW)
Conference Pricing:  $150 person (CMR member)
            $200 person (Non-CMR member)

             Room Rate: $89/night

Join us for the 2017
Community of Minnesota Resorts

Fall Conference
Sunday, October 29th - Tuesday, October 31st

For additional information contact
Tina Reuper, CMR Conference Chair

at vacation@sandypinesresort.com or 218-947-4467.

Contact Jim Wherley, CMR Office Manager
320-212-5107 or CMR@Minnesota-Resorts.com

to obtain your registration form.
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• Instagram Strategy

• Swimming Pool Regulations and Maintenance Tips

• RezStream – Optimizing Online Reservations

• Crackerbarrel

• Entertainment featuring the Quad Squad

Monday
• Motivational Top20Training Speaker Willow Sweeney

• Crackerbarrel

• Social Advertising: Facebook and Google AdWords

• Award – CMR Resorter of the Year Award

• Vendor Show

• CMR Annual Meeting

• CMR Silent Auction

Tuesday
• CMR Board Meeting

• CMR Lobbyist Joel Carlson

• Crackerbarrel

• Explore MN Tourism John Edman

• Upper Minnesota Film Office Riki McManus

• Grand Prize Drawing

Sunday Speakers
        and Entertainment

Fall Conference Itinerary 

Questions? Contact Tina Reuper, CMR Conference Chair
vacation@sandypinesresort.com

or 218-947-4467

Meet new friends...

Enjoy some fun and good laughter with your peers

Contribute to the CMR’s Legislative Fund through 

the Silent Auction

CMR’s Fall Conference is always well attended 
allowing for excellent networking opportunities
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The Community of
Minnesota Resorts

What the CMR Can Do for You!

MARKETING
  • New fully redesigned and mobile responsive website was  
    just implemented

  • Weekly social media postings via Facebook and Instagram

  • Flash Ads, Banner Ads, TV commercials and Pay-Per-
    Clicks in pooled advertising opportunities all designed to 
    drive additional traffic to member resorts listings on our
    www.Minnesota-Resorts.com website 

EDUCATION
 • Fall Conference, Spring Workshop, Resort Tour, 
    and School of Resorting Classes throughout the year

 • Yahoo Groups Chatline –  resorters sharing resort 
    experiences

 • Members ONLY online resources on CMR website 
    (templates for boat/motor contracts, AIS Guidelines, 
    Employee Forms, Photo Waivers, etc.)

LEGISLATION
  • Full time lobbyist working specifically for/on the interests 
    of RESORTS

  • Join fellow resorters for a Day on the Hill and meet 
     legislators to get our issues heard

  • Get real time updates all year long on legislative
     issues which affect resorts

Send printed applications to: 
  Community of Minnesota Resorts
  PO Box 61
  Dent, MN  56528

Questions regarding Membership?
Contact the CMR office at

CMR@Minnesota-Resorts.com
or 320-212-5107

Print out an application
(or fill it out on-line)

by going to
minnesota-resorts.com/
membershipform.aspx  

BECOME
A CMR 

MEMBER
TODAY!

COMMUNITY OF
MINNESOTA RESORTS

CMR
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We had lost our Ma and Pa resort 
classification due to the fact that our home 
was on a parcel adjacent to the resort 
but ownership of that parcel was in our 
name while the resort parcel was in our 
corporation’s name. This caused our resort 
to be taxed as a commercial property and 
property taxes escalated dramatically. 
However, we came to find that another resort 
in the CMR [met at a CMR Workshop] from 
another county had the same circumstance 
previously, and had fought this issue in 
court and won. We subsequently sent our 
tax assessor the court case from this other 
resort as a legal precedent, and our assessor 
has now reversed our classification back 
to the Ma and Pa classification saving us 
significant tax dollars annually. Without this 
information we would have never come to 
reverse this decision. We thought this was 
an excellent example of “Resorters Helping 
Resorters”-thanks CMR!

~Kristin Wherley, Sunset Bay Resort

I have used the last minute opening [feature] 
on the CMR website before.  If we have had 
someone looking for a cabin and we are 
full I direct them to it.  We have an average 
of 1-2 bookings per summer because of it.  I 
would use it again for the easy price of $5.

~Sue Springer, Pike Point Resort

What Resorters
Are Saying About 

the CMR
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BAKED MACARONI AND CHEESE
1 - 8 oz. package elbow macaroni
4 Tbsp. butter
¾ cup fresh bread crumbs
1 small onion, minced
1 Tbsp. all-purpose flour
1 tsp. salt
¼ tsp. dry mustard
Dash pepper
1 ½ cups milk
2 - 4 oz. packages of shredded Cheddar cheese (2 cups)

Cook macaroni as label directs; drain. Preheat oven to 350˚F. 
Grease two-quart casserole. In small saucepan over medium heat, 
melt 2 Tbsp. butter; add bread crumbs; toss to coat; set aside.

Meanwhile, in medium saucepan over medium heat, melt 
remaining 2 Tbsp. butter; add onion and cook until tender, about 
five minutes. Stir in flour, salt, mustard and pepper until blended. 
Slowly stir in milk; cook until smooth and slightly thickened, stirring 
constantly. Remove from heat; stir in cheese until melted.

Place drained macaroni in casserole. Pour cheese mixture over 
macaroni. Sprinkle reserved crumb mixture over top. Bake 20 
minutes or until bubbly and bread crumbs are golden.

Welcome to the Side Dish edition! I thought it would be great 
to have a few quick, easy, and filling side dish recipes to share 
with family, friends, and guests. These specially chosen side 
dishes not only fill the hungriest tummies after a busy day on 
the lake but they are also bursting with flavor.

BASIL BAKED FRIES
¼ cup grated Parmesan cheese
1 Tbsp. olive or vegetable oil
1 Tbsp. dried basil
¼ tsp. garlic powder
4 medium red potatoes

Combine Parmesan cheese, oil, basil and garlic powder. Cut 
potatoes into ¼-inch sticks. Add to cheese mixture; toss to coat. 
Place in a 15” x 10” x 1” pan coated with non-stick cooking 
spray. Bake at 425˚F for 15 minutes; turn potatoes. Bake 15-20 
minutes longer or until crisp and brown. Serves four.

HASH BROWNS
2 pounds frozen hash brown potatoes
1 pint whipping cream
Seasoned salt

Place one pound of hash browns in 
a greased 9” x 13” pan. Sprinkle with seasoned salt. Repeat. 
Pour whipping cream over top. Bake uncovered at 350˚F for 
one hour.

COLORFUL OVEN VEGETABLES
1/3 cup butter
½ tsp. dried thyme
¼ to ½ tsp. salt
¼ tsp. pepper
3 cups cauliflowerets
2 cups broccoli florets
6 medium carrots, julienned
3 small to medium onions, quartered

Place butter in a shallow 3-quart baking dish; place in a 400˚F 
oven for five minutes or until melted. Stir in thyme, salt and 
pepper. Add the vegetables and toss to coat. Cover and bake 
for 25-30 minutes or until vegetables are crisp-tender. Serves 
10-12.

By Kristin Wherley 
      Sunset Bay Resort
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New CMR Member Resorts
Chris and Brooke Wright
   Stonegate on Superior, Two Harbors

Jim Blauch and Joan Howard
   Moose Track Adventures, Ely

Jamie Miller and Christie Mitchell 
   Sugar Point Resort on Leech Lake, Federal Dam 

Renew Your Membership Today!
Now is the time for current members to renew 
their CMR membership. Annual membership 
runs from September 1, 2017 through August 
31, 2018. If you have questions contact Jim 
Wherley, Office Manager at 320-212-5107. 

Want to become a new CMR member? Contact 
Jim with your questions, and to sign up! We look 
forward to you becoming our newest member 
resort! 

WELCOME    NEW
COMMUNITY OF MINNESOTA 

RESORTS MEMBERS

TO
OUR
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MARKETING

HR Handi-Resorter’s
Tips & Tricks

Things to keep in mind when posting to your resort blog: 

A blog should be: 
• Helpful
• Valuable
• Educational
• Remarkable

Create content that will attract people to read your blog.
 • Helpful is the new viral. For example, titling a post with 

How to... (i.e. fillet a fish, photograph a sunset, encourage 
your kids to get off their cell phones, park a boat, etc) is sure 
to attract interest. 

• Try to get away from talking about yourself. 
• Determine up to three target audiences, and then write 

content for them.
• Focus on one topic per blog post (keep under 500 words). 
• Blog consistently and frequently. 
• Add a Call to Action in blog posts.
• Optimize with key words. 

Remember, likely the reason you have a blog is because 
your web developer/marketing company recommended it. 
More content and more pages on your website increase the 
opportunity for your website to be found by Google! 

- Resort Blog Posting -

EMT Digital Flash Ads

The digital flash ads shown here are part of 
the ad buys the Community of Minnesota 
Resorts (CMR) participates in through 
Explore Minnesota Tourism’s (EMT) 
advertising grant. They ran in the Star 
Tribune’s electronic newspapers in the 
Twin Cities (for January and February), 
Sioux Falls, SD in February and March and 
in Fargo, ND in February and May. The 
Chicago market ran in the Chicago Tribune 
in April and May. 

The EMT grant is a 2 to 1 match of up to 
$7,600. In other words, we spend $22,800 
and receive back $7,600 from EMT. 
These digital ads are only a portion of our 
marketing efforts using this grant funding. 
The CMR also invests in AdWords for pay 
per click advertising, and search engine 
optimization (SEO) for our website http://
www.Minnesota-Resorts.com. 

1

2

1
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Listing and Selling Minnesota  

Resorts & Campgrounds  
Since 1950 

 
   Bemidji             Cass Lake          Iron Range 

      Brian       Al                          Mike 
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www.realtysales.net 
“Better Selling Through Better Service” 

Listing and Selling Minnesota
Resorts & Campgrounds
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Antler Ridge Gets a Treehouse!
By Kathy and Tom Marnik, Timber Trails Resort

Tom and I purchased Timber Trails Resort in March of 2012. The resort 
is on Big Boy Lake in Remer and was stablished in 1948.

Two seasons in, we 
realized that one of 
our cabins was not 
being rented much 
at all and we needed 
to do something to 
change that. It was a 
one-bedroom, old log 
cabin (that Al Capone 
was reported to have 
stayed in). It was set 

back in some overgrown trees near the boat corral. The cabin was low 
to the ground and Tom barely had enough room to squeeze underneath 
to fix a leak. Unwelcome visitors were creeping in and it had that old 
stale fragrance to it. With that being said, it was our only cabin with a 
screened in porch and the old logs had some charm. Sooooooo, Tom set 
the goal of taking the dark hole of the resort and changing it into the 
gem of the resort. 

We first got the idea of building a treehouse early on when our son 
called us one weekend telling us that we needed to watch this new 
show on TV: Treehouse Masters. He thought it would be cool to build a 
cabin in the trees. Well, we pondered the idea for a while, and when we 
decided to do something about the Antler Ridge cabin, it made sense to 
add a treehouse bedroom to it.

So, how do you go about finding 
someone that can do this work, it 
is obviously a specialty design. 
Out of the blue, we got a call 
from someone the spring of 2016 
asking if we were interested 
in building a zip-line, yurt or 
treehouse. Well, we thought he 
must have heard from someone 
that we were speculating about 
this, but no-just plain old luck. 
Hence the journey began.

We had mentioned it in our 
winter newsletter so all our 
guests were a buzz when they 
came the summer in 2016. Tom 

created a 3-D rendering to show them and we had several guests switch 
to that cabin. 

We wanted to save the old log cabin and porch, so we hired a house mover 
to jack it up and move it over so we could build a proper foundation. 
Tree stumps and a couple of cinder blocks just weren’t cutting it. Before 

moving the cabin, we pulled off 
the deck and moved it to the boat 
corral (on a pontoon trailer). 
Next, the contractors separated 
the screened porch from the 
cabin and moved that forward, 
then the cabin followed.

Late fall, we (yes, Tom and I) 
dug footings for 25 concrete 
posts (to the 1/16th of an inch) 
in the freezing rain (heck, the 
concrete truck was coming 
in the morning). Several logs 
needed to be replaced due to 
rotting from resting on the 
ground and then the cabin was 
moved back and viola—it fit 
perfectly!

The treehouse guy (not THE treehouse guy) started building the 
platform up in the trees. 
The hardware used to 
secure the platform to 
the tree was ginormous! 
It was being solely 
supported by the two 
trees on one side then 
cantilevered on a giant 
LAM beam supported 
by cables. Tom changed 
the cantilever design 
after the tree house walls 
were being built and the 
deck started to go off 
level. We were also one 
cable snap away from a 
disaster-- so Tom cut two 
huge trees to fit under 
the two outside corners 
of the LAM beam for 
‘piece of mind’ support.

Mid-November, we literally had to shovel snow out of the log cabin 
so the contractors could continue to frame the first floor. By the way, 
you don’t realize how 
crooked an old cabin 
is till you start new 
framing along the 
side of it!

Throughout the winter 
and spring, we worked 
every day doing 
all the finish work, 

The before picture of the Antler Ridge Cabin, a one-bedroom 
old log cabin that Al Capone was to have stayed in.

Tom had to shovel snow out of the cabin in order for the 
first floor framing to continue in November.

Campers were able to view 3D views of the 
proposed treehouse cabin.

Before construction began the deck, porch, and 
cabin needed to be moved to be used at a later 
time in the construction process.

The roof of the existing cabin was removed. The 
treehouse platform design was modified to address 
challenges that developed during the building process.
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THE BEST FIREWOOD 
IS LOCAL FIREWOOD.

Help Prevent The Spread 
 Of Invasive Plants And Animals.
• REMOVE plants, animals & mud from boots, gear, pets &   
  vehicle.
• CLEAN your gear before entering & leaving the recreation   
 site.
• STAY on designated roads & trails.
• USE CERTIFIED or local firewood & hay.

exterior and interior. 
With four inches of 
ice on the ground 
it got a bit tricky 
walking around. To 
find the footings 
for the deck, I built 
four mini bonfires 
where we thought 
the footings were to 
melt it all away (no 
I did not make any 

S’mores  -no marshmallows!). We recycled much of the lumber from 
the parts of the cabin we demolished. We planed-down the old siding to 
reuse in the bedrooms. The reclaimed siding was stained with a custom 

dark color blend I created to 
recreate an old charm look. 
The old log interior walls 
that had not been ruined by 
paint, I refinished and re-
chinked giving it new life. 
We finished the exterior 
of the new cabin addition 
with half log siding to look 
like the original and we 
used cedar shingles for the 
treehouse so it would stand 
out from the cabin.

Our first guests were due on 
June 10th and it was booked 
the remainder of the summer, 
thru Labor Day. The cabin 
has been a huge hit with rave 
reviews from our guests 
(new and returning) and all 
the those that stop by the 

resort to look. We have a following 
of our lake neighbors on Facebook. 
The new cabin features ALL LED 
lighting, two bathrooms, central air 
and heat, dishwasher and screened 
in porch. After hearing all the perks 
this cabin has, I agree with Tom 
that the rate needs to go UP, UP, UP 
next season. We did not change our 
marketing plan for the new treehouse 
addition, except to feature it on our 
Facebook page and home page of our 
website. We accomplished our goal 
of making our least rented cabin into the most popular one. 

Throughout the winter and spring, Tom and Kathy worked on 
both the exterior and interior of the cabin.

The reclaimed siding from the old cabin was 
stained with a custom dark color to recreate an old 
charm look.

The old log interior walls that had not been ruined by paint, were refinished and re-
chinked giving them new life.

Cedar shingles were used for the treehouse 
so it would stand out from the cabin.
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A n o t h e r  E d u c a t i o n a l  O p p o r t u n i t y :

C M R  F a l l  R e s o r t  T o u r

T h i s  y e a r ’ s  t o u r  w a s  h e l d  i n  t h e
T e n s t r i k e / B l a c k d u c k  a r e a  o n  M o n d ay ,  S e p t  1 1 t h ,  2 0 1 7

O n  t h e  t o u r  t h i s  y e a r  w e r e :
•  C e d a r  R a p i d s  L o d g e
•  D u n r o v i n  R e s o r t
•  K o h l s  R e s o r t
•  P i k e  P o i n t  R e s o r t

T o u r s  a r e  o r g a n i z e d  e v e r y  y e a r  i n  d i f f e r e n t  a r e a s  o f  t h e  s t a t e .  T h i s  i s  a n  o p p o r t u n i t y  f o r  y o u  
t o  g e t  o f f  y o u r  o w n  p r o p e r t y ,  a n d  t o  s e e  s o m e o n e  e l s e ’ s  f o r  a  c h a n g e .  T o u r s  i n c l u d e  s e e i n g  
a  f e w  c a b i n s ,  l a n d s c a p i n g ,  s w i m m i n g  b e a c h e s ,  d o c k  s y s t e m s ,  f i s h  c l e a n i n g  h o u s e s ,  l o d g e s  a n d  
o f f i c e s ,  s h o p s  a n d  m o r e !  P e o p l e  w h o  a t t e n d  u s u a l l y  p i c k  u p  a n  i d e a  o r  t w o  t h a t  t h e y  c a n  
i n c o r p o r a t e  i n t o  t h e i r  o w n  r e s o r t .

R e a d  m o r e  a b o u t  t h e  t o u r  i n  t h e  n e x t  i s s u e  o f  t h e  M i n n e s o t a  R e s o r t e r  M a g a z i n e

How to Barter for Professional Photos, Brookside Style
By Joanna Wallenberg, Brookside Resort

We are – admittedly – still learning in the marketing department! 
But there is one strategy we have been using that has worked for 
us: bartering. I’m not talking about any-old bartering. We have been 
trading vacation weeks for professional photography and it has been 
a fabulous arrangement. Here is how we do it.

First, we seek out a photographer we know or who we have worked 
with. This person is usually a little younger, has a family, and both 
wants a vacation and understands what a family might be looking 
for in a vacation. 

Next, we look at our cabin openings. We try to find them a relatively 
busy and fun week (knowing that the cabin we offer them might be 
rentable) with families who will be excited to be part of our website 
and photo library. We identify 2-3 weeks that would work for us and 
then we let the photographer decide which works for them! 

Third, we put together a list of the shots we need. These are usually activities that we don’t have a current photo of, cabins that have been updated, 
or other things we have changed around the resort but haven’t had a chance to update on our website. This list is typically embarrassingly long. 
Most times we arrange for the photographer to arrive around noon on Saturday to shoot the cabin shots of our beautifully clean cabins before 
guests arrive. This takes a little planning, but has been well worth it!

Fourth, we work with the photographer for a release that we hand out to all of our guests when they arrive during the photography week. We have 
found that most photographers have some kind of photo release and we don’t have to reinvent the wheel. We also prepare a hand-out for guests 
that we give out at check-in explaining who our photographer is, what they are doing, and how families can handle it if they don’t want to be part 
of the pictures. So far, no one has asked to be left out of the pictures!

Finally, we get a whole week’s worth of amazing pictures. We use these on Facebook, on our website, in our brochure... and we even give some to 
our local chamber of commerce to use in advertising materials. We are happy, the photographer is happy (because, of course, we distribute their 
information and give them lots of photo credit) and our guests love seeing themselves on our website!

Photograph by Nate Schmidt Photography 



It seems most board members are couples operating their resort 
together. Can just one of us be on the board? While it is great to 
have two people from a single resort active on the board, the CMR 
realizes this isn’t realistic for many members. The decision is yours on 
whether both of you or just one of you will be active. Many spouses are 
supportive simply by covering the home front while the other spouse 
volunteers their time.

How long is a board term? Currently terms are three years. They 
begin in October after the annual meeting.

How much time will board meetings require? Board meetings are 
held at board members’ resorts. You will be expected to attend board 
meetings to report on your committee’s progress and give input to 
matters requiring the board as a whole. Board meetings are typically up 
to four hours in length, so with drive time it’s a day’s commitment. Board 
meetings are held every month except May and July. Occasionally one 
other meeting may be omitted if the board doesn’t feel there is reason 
to meet.

Will it cost any money? The CMR reimburses your mileage for all 
CMR board meetings and committee work, and reimburses for all other 
related expenses.

Why should we say Yes to serving on the board? You will make 
some fantastic friends; you will be in the loop regarding resort related 
business statewide; you will have fun and laugh a lot; you will get to 
see other resort properties during board meetings; and it’s a way to stay 
progressive and profitable with your own resort business. Serving on 
the board is a well-rounded education that can’t really be described 
with words.

CMR Board of Directors
Give It Serious Consideration
By Jennifer Bateman, Two Inlets Resort

Each year at our Fall Conference, the Community of Minnesota Resorts 
(CMR) elects a new slate of resorters to serve on its Board of Directors. 
This opportunity is extended to all resort members.

Serving on the CMR Board of Directors is a rewarding experience. Just 
ask anyone who has done it! Most importantly, it is a tangible way 
you can live out the CMR’s motto; Resorters Helping Resorters. Here’s 
what you can expect:

What exactly would I/we do? The CMR has three main areas of focus 
-- education, legislation and marketing. You would be contributing to 
one of the areas where you feel you either have particular knowledge 
and interest, or just want to dig in and learn more about. Various 
committees exist in these three areas, and you would provide leadership 
and ideas for your particular committee. After some training from the 
board member leaving the committee, you would be given the freedom 
to do whatever you wish within your budget to benefit members.

We don’t feel like we really know that much about resorting yet, 
since we’ve only been at our resort for a few years. Can we be 
effective board members without having much resort ownership 
experience? Most definitely! Often board members draw from their pre-
resort life knowledge and experiences when contributing to the work of 
the Board and it’s committees. Extensive resort experience is not required, 
just a helpful attitude and a willingness to pitch in and help.
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WidsethSmithNolting.com

WIDSETH SMITH NOLTING
Engineering | Architecture | Surveying | Environmental

Contact Chad Conner to start a conversation. 218.316.3632

We’ll listen to your vision. Then we’ll work on an existing 
conditions survey, density analysis, impervious surface 
calculations, and review of local ordinances. We’ll also 
bring in our architects, engineers, and other specialists 
as needed. Once it all comes together, you’ll have a 
clear view of your options and potential ROI.

Thinking of expanding or updating? 
It all starts with a conversation.

Patent #9,004,457
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By Joel Carlson, Community of Minnesota Resorts Lobbyist

We are starting to settle in with the new 
reality the 2016 election unleased across 
the county - and here too in the great state 
of Minnesota. We have been accustomed to 
a workable - but divided – state and federal 
government. The successful delivery of 
services and programs was the shared goal 
of both the people and those we elected. 
This, coupled with a unified opposition 
to foreign threats, kept government on a 
basically even keel.

Times have Changed
Nationally, the congress and president 
are more raucous and divided than 
ever. The daily tweet is often geared to 
seeing government and its programs fail 
– not succeed. Inaction and insults are the 
norm and it’s not simply from President 
Trump. While Trump has indeed made 
it marginally acceptable to govern by 
bombast, other leaders have taken the bait 
too.

The Trump style, along with this supporters 
and opponents, were explained to me in 
simple terms earlier this year. It explained 
and clarified for me why some people will 

attend rallies and fill stadiums to cheer on Trump – while others cringe 
and shake their heads in disgust at his every word.

Trump’s faithful take him seriously... but not literally. They believe, as 
an example, that he’ll do something about immigration - but not that 
he’ll build a wall or that Mexico will pay for it.

Trump’s opponents, on the other hand, take his words literally - but 
don’t take him seriously.

This concept forms the fundamental dysfunction in Washington today 
– and will change only if Trump speaks in a serious and literal way 
about the problems we face. It’s not likely that Trump will change – but 
its proven impossible so far to lead with only 30 percent of the country 
giving you its support, and no one else willing to work in cooperation 
to move an agenda forward.

In Minnesota, the divided government dynamic voters chose in 2016 
produced another special session of the legislature to complete work on 
a budget. And, when the special session was concluded, fireworks were 
still going off. They got it done, but it was messy.

When it was over, Governor Dayton sought to line item veto the funding 
for the legislature. The veto was an effort to reopen negotiations over 
the size of the tax cuts the legislature enacted. A District Court Judge 
found the vetoes to be unconstitutional – and an appeal is currently 
pending at the Minnesota Supreme Court.

Mistrust abounds after this garbled ending to the session. Dayton 
complains that the tax cuts are more than he wanted - and that the 
House and Senate included a provision defunding the Department 
of Revenue if he didn’t sign the tax bill into law. Dayton viewed the 
provision as a sneak attack – and has complained bitterly about it.

For his part, Speaker Daudt has said Dayton agreed to everything 
in the final bills and has no right to complain now - or undo their 
agreement.

But, there is a fly in the granola here. It doesn’t take the parent of a 
teenager to know someone’s not giving it to us straight. It might be 
both sides for that matter, but it still doesn’t add up.

If Dayton had agreed to everything in the final budget and tax bills, 
why would the legislature include the poison pill provision defunding 
the Department of Revenue if he didn’t sign the tax bill?

And, while it’s not easy, why would the Governor sign the tax and 
spending bills if they were not to his liking or including what he 
wanted?

Something is amiss - and the end of session reflects the mistrust and 
a style of government we are presented in the post 2016 election new 
world order.

Minnesota Senate Chooses to Govern
There was a big question mark hanging 
over the new Minnesota Senate Republican 
majority at the start of the session – how 
will they manage to govern with a diverse 
group of members and a slim one vote 
majority? New Senate Majority Leader 
Paul Gazelka (R, Brainerd) would need 
to guide his caucus with a steady hand, 
negotiating with a liberal DFL governor and 
a more conservative Minnesota House of 
Representative that enjoys a wide majority.

By all accounts, Gazalka succeeded not 
only with his own caucus members but also 
gained respect from Governor Dayton and 
his DFL senate colleagues. Two things stand 
out as contributing factors to Gazelka’s 
winning session; the freshman class of 
senators and his unwillingness to take the 
political low road when negotiations were 
tense.

Senior Republican senators, such as Senator 
Carrie Ruud (R, Breezy Point) and Senator 
Bill Ingebrightsen (R, Alexandria) supported 
Gazelka’s approach and decisions. Unlike 
the ever-combative house, the senate followed the leader without 
grumbling (publicly at least) and didn’t second guess the decisions 
their leader was making.

Minnesota Adjusts to a New Political Dynamic

Trump’s 
faithful take 

him seriously... 
but not literally. 
They believe... 

...that he’ll 
do something 

about 
immigration 
- but not that 
he’ll build a 
wall or that 
Mexico will
pay for it.

Two things 
stand out as 
contributing 

factors to 
Gazelka’s 
winning 

session; the 
freshman class 

of senators 
and his 

unwillingness 
to take the 

political low 
road when 

negotiations 
were tense.
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A very strong class of freshman senators 
of both parties contributed greatly to the 
civil discourse in the senate. Senators Paul 
Anderson (R, Plymouth) Mark Johnson 
(R, East Grand Forks) and Jerry Relph (R, 
St. Cloud) proved to be exceptionally level 
headed and politically savvy.

DFLers brought a new wave of talent to the 
table as well. Senators Nick Frenz (DFL, 
Mankato) Matt Little (DFL, Lakeville) 
and Matt Kline (DFL, West St. Paul) 
were standouts on the senate floor and in 
committee. Their ability to work with both 
parties and not throw insults and firebombs 
from the minority were a breath of fresh 
air.

And, credit needs to also be given to Senator 
Minority Leader Tom Bakk (DFL, Orr). 
On several occasions during the session 
the Republicans had to rely on Bakk and 
his DFL members to pass legislation due 
to missing or ill Republican senators. Bakk 
was willing to cooperate without extracting 
too much in return – a welcomed change 
from the let them fail mentality we see so 
often in Washington.

Issues Important to Resorters get Attention...
It was a good session for issues important to resort owners. Simple 
issues like cleaning up the duplicative minnow retailer licenses and 
clarifying some property tax classifications were approved. Legislators 
frequently spoke of the need to make certain resorts and tourism are 
viable and thrive in Minnesota, music to our ears :-)

The legislature also approved additional funding assistance for Explore 
Minnesota Tourism grants for local events and festivals. Not trying to 
be a suck-up but Senators Ruud and Ingebrightsen (and their faithful 
staff) really went to bat for tourism and resorts in 2017.

Not Getting Attention is a Good Thing too!
While we reported on some issues that passed or received attention 
(here and in the MN Resorter, June 2017) last session – what didn’t 
get attention is equally important. This is the first time since 2005 that 
no one in the legislature introduced legislation to repeal the post Labor 
Day School start requirement. Maybe all those Day on the Hill visits 
have taken a positive toll on their enthusiasm to change the law... nice 
work!

There are still too many exemptions granted to the law, sometimes with 
little true justification. However, CMR and tourism interests have done 
an excellent job keeping the importance of the Labor Day issue in front 
of policymakers. We need to keep it up.

Is Everyone Running for Higher Office?
We’re only about seven months into the current two-year term after 
the 2016 election – and yet it seems like everyone is geared up to 
run for higher office in 2018. Governor Dayton’s decision to leave 
the Governor’s office at the end of his term has set off a wildfire of 
candidates seeking to replace him.

Both parties have attracted an extensive list of candidates... some very 
notable leaders and some, well, not so much. Republicans have at 
least two current officeholders seeking to move up; Ramsey County 
Commissioner Blake Huffman and State Rep. Matt Dean (R, Dellwood). 
No front runner has emerged and many expect House Speaker Kurt 
Daudt (R, Zimmerman) to make a bid as well.

DFLers seeking the job are more plentiful at this point. St. Paul Mayor 
Chris Coleman and US Congressmen Tim Walz (D, Mankato) are running 
hard. Two legislators that have been very resort friendly are seeking to 
advance to the Governor’s Office; Representatives Paul Thissen and 
Erin Murphy are both pressing their case to the DFL faithful.

An unannounced candidate is also adding to the candidate listing. 
Attorney General Lori Swanson is widely expected to run for governor 
and may be making some type of announcement in early 2018.

Her departure as the state’s top lawyer has set off a scramble to fill 
her post. Two DFL legislators, Representatives John Lesch and Debra 
Hilstrom are campaigning hard, as it former Representative Ryan 
Winkler.

Republicans Harry Niska and Doug Wardlow are seeking Republican 
support for the job. Minnesota has not elected a Republican Attorney 
General since Doug Head held the post in the early 1970s.

Next Session Starts up on February 20, 2018
The legislature will return to session in February of 2018 with a 
hangover. The special session, multiple court cases and coming election 
will all conspire to make the session difficult. On the plus side, with 
a budget in place and a tax bill completed, its hard to list the must do 
items for 2018.

Legislators will work to pass a capital investment bill, a traditional even-
year task. There are over $3 billion in requests for state and local projects 
ranging from college campuses to local water and sewer needs. Needing 
60 percent of the House and Senate to pass a package, assembling a bill 
will take cooperation between the parties and Governor, a commodity 
that is in short supply. Hopefully they can get a package completed as 
the backlog of requests will continue to grow because of an impasse.

Governor Dayton will propose to make some tax changes that he feels 
are needed to make sure the state remains on stable financial footing. 
He will also propose a final supplemental budget - his last chance to 
propose programs or spending that can help define his legacy. Both will 
be a tough sell with the Republican majorities. There is little appetite 
to undo a tax cut, and most spending on government is not a favored 
topic either.

With the late start, we will have to push CMR’s (Community of Minnesota 
Resort) Day on the Hill into March of 2018. Details will follow, but 
we can plan on having a full agenda. The legislative committee will 
be active working on labor rules impacting resorts and other concerns. 
We’ve seen firsthand the benefits of CMR member participation in our 
legislative efforts – and it’s only through our ongoing relationships and 
frequent contacts that we can continue to have our voices heard.

Hope it was a successful season! As always – contact me if you have 
any questions or ideas.

Joel Carlson owns a legal research and government affairs business in 
St. Paul. He has represented CMR at the Capitol since 1997. He can be 
reached at jdcresearch@aol.com

Legislators 
frequently 
spoke of 

the need to 
make certain 
resorts and 
tourism are 
viable and 
thrive in 

Minnesota, 
music to our 

ears.
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Kathy’s Kraft Korner
By Kathy Marnik, Timber Trails Resort

Homemade Fossils
This recipe makes enough dough for three kids to make one large or 
three small fossils each, and it uses just the right amount of leftover 
coffee to empty the coffeemaker.

Supplies
1 cup of wet, used coffee grounds
½ cup cold coffee
½ cup salt
1 cup flour
Parchment or waxed paper

Mix the ingredients together with your hands and add more flour 
if the dough is too sticky. Divide the dough into even pieces and 
place on waxed or parchment paper. Collect specimens to fossilize. 
Try various things, from plant leaves, flower petals, and tree bark 
to seashells and pine cones. You can even get inexpensive plastic 
bugs at the dollar store. Press the items in the dough using fingers or 
the back of a spoon and carefully lift out each item after the desired 
impression is made. Set fossils out to dry overnight. You may need 
to turn them over halfway through time for even drying. A great way 
to recycle the leftover coffee!

Each year the Community of Minnesota Resorts offers four $500 
scholarships to a senior in high school or a current undergraduate 
or technical school student. March 15, 2018 is the deadline for the 
scholarship application to be returned to the Community of Minnesota 
Resorts office. A scholarship application can be printed by going to the 
CMR website, www.Minnesota-Resorts.com, scroll to the bottom of the 
home page and click on Membership. Then by using your Login and 
Password you will be able to go to Applications and click on Scholarship 
Application and print a copy.

If you need further assistance please contact the CMR office at:
CMR@Minnesota-Resorts.com or 320-212-5107

DEADLINE TO APPLY: MARCH 15, 2018

HEADED FOR COLLEGE? A���� ��� � CMR S����������!
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Administration
CMR President
Karen Senger, Cedar Point Resort
218-832-3808 • cedarpoint@bigfork.net

CMR Vice President
Tom Marnik, Timber Trails Resort
218-566-2376 • tommarnik@timbertrailsresort.com

Secretary
Timberly Christiansen, Finn-N-Feather Resort
218-335-6598 • finnfeather@hotmail.com

Treasurer
Tim Aarsvold, Geneva Beach Resort
320-763-3200 • TJA@GenevaBeachResort.com

Past President
Su Ugstad, Balsam Bay Resort
218-566-2346 • balsambayresort@gmail.com 

Education Chairperson
Jennifer Bateman, Two Inlets Resort
218-699-3632 • vacation@twoinlets.com

Education Committee Members
Timberly Christiansen, Finn-N-Feather Resort
218-335-6598 • finnfeather@hotmail.com

Vince Prososki, Northern Lights Resort
218-758-2343 • nlr@northernlightsresort.com

Bob Schmerowski, Diamond Lake Resort
320-444-5440 • bschimerowski@gmail.com

Karen & Tim Senger, Cedar Point Resort
218-832-3808 • cedarpoint@bigfork.net

Kristin Wherley, Sunset Bay Resort
218-758-2080 • info@sunsbay.com 

Legislative Chairperson
Tom Marnik, Timber Trails Resort
218-566-2376 • tommarnik@timbertrailsresort.com

Legislative Committee Members
Tim Aarsvold, Geneva Beach Resort
320-763-3200 • TJA@GenevaBeachResort.com

Kim Bowen, Crow Wing Crest Lodge
218-652-3111 • relax@crowwing.com

Jim Wherley, Sunset Bay Resort
218-758-2080 • info@sunsbay.com

Marketing Chairperson
Mike Schwieters, Boyd Lodge
218-543-4125 • Mike@BoydLodge.com

Marketing Committee Members
Jamie Keller, Brookside Resort
218-732-4093 • jamesdkeller@gmail.com

Clint & Patty Mueller, Balsam Beach Resort
218-751-5057 • clintm@paulbunyan.net 

Sue Paradeis, Shing Wako Resort
218-765-3226 • vacation@shingwako.com

Su Ugstad, Balsam Bay Resort
218-566-2346 • balsambayresort@gmail.com 

Membership Chairperson
Kim Bowen, Crow Wing Crest Lodge
218-652-3111 • relax@crowwing.com

Membership Committee Members
Jim Wherley, Sunset Bay Resort
218-758-2080 • info@sunsbay.com

Vince Prososki, Northern Lights Resort
218-758-2343 • nlr@northernlightsresort.com

Lobbyist
Joel Carlson
Legal Research/Government Affairs
6 West Fifth Street, Suite 700
St. Paul, MN 55102
651-223-2868 • jdcresearch@aol.com

Office Manager
Jim Wherley
PO Box 61
Dent, MN 56528
320-212-5107 • CMR@Minnesota-Resorts.com

Minnesota Resorter Editor
Ann Warling
18366 Red Cedar Road
Cold Spring, MN 56320
218-821-1031 • ann.warling@gmail.com

Minnesota Resorter Advertising
Linda Gronholz
11423 Fawn Lake Road
Breezy Point, MN 56472
218-543-5245 
lmgronholz@hotmail.com

EMT Advisory Council Rep
Carolyn Aarsvold, Geneva Beach Resort
320-763-3200 • TJA@GenevaBeachResort.com

U of M Tourism Center Advisory Board
Mary Austin, Cragun’s Resort
218-825-2833 • maustin@craguns.com

CMR Publicity
Kristin Wherley, Sunset Bay Resort
218-758-2080 • info@sunsbay.com

SEPTEMBER 1, 2018 DEADLINE
The Community of Minnesota Resorts (CMR) selects, through nomination by its members, one resort and resort owner that 
has shown a dedication to the improvement of the Minnesota Resort Industry by adopting and carrying out business policies 
and practices that reflect a personal pride in the industry as a whole. They also live up to the organization’s motto of Resorters 
Helping Resorters by involvement in community activities and by displaying a willingness to help other resort owners to 
successfully operate Minnesota resorts.

You can go to the CMR website www.Minnesota-Resorts.com, scroll to the bottom of the home page and click on Membership. 
Then, by using your User Name and Password you will be in the CMS (Content Management System) of your listing. On the 
Dashboard tab you will find the application under Educational Materials & Applications. Click on Applications then print a 
copy of Resorter of the Year nomination form.

Mail the completed form to:
Resorters of the Year Nomination Committee
Community of Minnesota Resorts
PO Box 61
Dent, MN  56528

If you need further assistance please contact the CMR office
by emailing CMR@Minnesota-Resorts.com or calling 320-212-5107.

Nominating Resorters for the 2018 Resorters of  the Year Award

COMMUNITY OF
MINNESOTA RESORTS
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Enbridge is proposing a more than $2 billion investment in our pipeline system that will not only enhance U.S. energy 
security, but provide almost immediate economic benefits to communities in Minnesota.

Hospitality businesses who have experienced pipeline construction in their area are strong supporters.

It’s really more than just during construction.

“Pipeline construction is good for the hospitality 
industry and our local economy, and has been for 
decades. We experienced at least a 35 percent 
jump in business during pipeline construction 
in 2009. Workers and management live in our 
hotels, eat in local restaurants, use local laundry 
mats, buy from tire stores and shop at our retail 
and grocery stores. It’s really more than just 
during construction. They keep coming back. ”

Burl Ives, general manager 
Timberlake Lodge 
Grand Rapids, Minn. 

Doug Howe, co-owner
Sparkling Waters Restaurant 
Bemidji, Minn. 

Lisa Robson, owner
Evergreen Restaurant 
Thief River Falls, Minn. 

Jerome and Cheryl Peters, owners 
Viking Diner and Antiques 
Viking, Minn. 

The economic dollars from expansion are 
just a bonus.

“It was our fi rst year in business when the pipeline 
construction came through in 2009. Groups of 
6 to 8 guys would come in at a time. They always 
said they’d bring someone back with them.  They 
were so polite. There is no doubt in my mind 
pipeline expansion is positive. Absolutely.  We all 
use the product, rely on the product and overall it 
is positive. The economic dollars from expansion 
are just a bonus.”

Lisa Biller, manager 
T-59 Motel
Thief River Falls, Minn. 

Rick Filpula, maintenance manager 
Community Campground 
St. Hilaire, Minn. 

We absolutely welcome pipeline workers.

“Most of our current guests are pipeline 
workers.  I have not had one problem with the 
pipeline employees.  They are so nice. We’re 
even expanding to accommodate the workers. 
We placed an ad about our new extended stay 
location opening in Oklee, and were inundated 
with calls from pipeliners. We absolutely welcome 
pipeline workers.” 

Those workers are held to a high standard.

“Mainly my work for the pipeliners is through 
catering. I deliver meals to them on site. I catered 
for 140 pipeliners to two locations in March.  I feel 
safe going out to those sites and when pipeliners 
come through the door, I know Enbridge draws in 
good contractors with a priority on safety. Those 
workers are held to a high standard.  Bringing 
them in is wonderful.”

We doubled our normal income for the 
campground.

“When the pipeline came through in 2009, we 
expanded from our normal 20 unit campground 
to offering 30 units. We doubled our normal 
income for the campground.  I defi nitely welcome 
the pipeline workers and pipeline construction. All 
the businesses in town do. There was at least a 25 
percent increase in business overall in town that 
year the new pipeline went in.”

We get the oil where it needs to be without 
adding more rail cars…

“In 2014, as part of the upgrade project Enbridge 
worked on, we provided togo meals including 50 
breakfasts, 100 noon dinners, 100 suppers and 
another 50 breakfasts in one day.  It’s a lot of work 
on our part, but good business. It’s all good, real 
good for the community. We get the oil where it 
needs to be without adding more rail cars 
and trucks.” 

Learn more: 
> MinnesotaProjects.enbridge.com

Enbridge Pipeline Construction In Minnesota


